


Enterprise-wide database reporting. 

nailed. 



Introducing Impromptu 3.0. 

Need to put the best database reporting 
. H I in the industry on every desk in your 

1 \ Impromptu enterprise? Consider it done. 

§ ...._ Impromptu® 3.0 defines a new era in 

| end-user reporting. We’ve changed the rules. And developed 
| a tool that takes unprecedented, “self-service” database 
| query and reporting to all your users. Whether you have 
if 1,000. Or just one. 

| Give business intelligence to all your users. 

I Everyone wins with Impromptu. A true object-oriented 
h architecture and inheritance-based administration make 
J deployment fast and management simple. You control the 
| balance between client and server processing, so it’s easy 
^ on your network. 

| Users love the intuitive Windows™ interface, along with 
| complete OLE integration and dozens of ReportWise™ 

| templates for creating instant ad hoc reports - all without 
J knowing a word of SQL. And every copy includes native 
| support for 20 popular server and PC databases as well as ODBC. 


Call for your evaluation pack today. 

Call 1-800-151-036 today. For just $395 (plus $18 
postage and handling) we’ll rush you your evaluation 
copy and show you how Impromptu 3.0 can impact your 
organisation in days, with maximum user acceptance. 
Plus we’ll tell you about special pricing on multiple-copy 
purchases. 

Call now. And see Impromptu - the only database 
reporting tool that delivers business intelligence to 
everyone in the enterprise. 


impromptu 3.0 Evaluation Copy. 

$39 5 (plus $18 postage & handling) 
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Egad! Communique continues to be the trav¬ 
elling companion of choice for a multitude of 
adventurous members, including Tasmanian 
Clinton Garratt. Clinton sent the Commu¬ 
nique team a couple of pictures of himself 
(and the beloved mag) on a trek near the 
summit of Mt. Ossa, Tasmania’s highest 
mountain. Turn to page four for the com¬ 
plete story of Clinton's long trek and a letter 
written on some pretty strange paper. 

Speaking of paper, why not use some of 
your own and drop us a line - with a pic of 
yourself and Communique1 Like Clinton, 
you'll soon be wearing the fashion statement 
of our time, the Communique T-shirt. 

This competition’s open to all Commu¬ 
nique members, so get shooting (film, that 
is)! Send your entry to the "Here's me and 
Communique in...” Competition, 94-96 Pacif¬ 
ic Highway, St Leonards, NSW 2065. Don’t 
forget to include your name, address and 
Communique number. 

Cameras ready... m 


A lock oF 

HAPPY DUCKS 


In case you were wondering about our icons: 

M This icon signifies a special offer or competition 
■ for Communique members only... 


Windows 95 the great migration has begun. 
Even the rabbits’ warren that serves as the 
Communique editorial team’s home has 
made the move. 

While we don’t like to consider ourselves 
fowl, migration was a duck-like experience. 

The team - editor, journos and sub - had 
become used to its familiar surrounds and the 
long flight north for winter was not looked 
forward to. 

We’d already made the move to Windows 
95 months earlier and even though we were 
still using Word 6.0 and other 16-bit applica¬ 
tions we were happy. However, as information 
on Office for Windows 95 trickled, then gushed 
through, we started to take note. 

We moved, tentatively at first, one at a time, 
ies of “Wow!” and “Hey, come and look at this...” 
became commonplace at Club Communique, so we moved 
the whole team across. 

Suddenly we were managing the flow of information in 
our office (plentiful at a magazine!) better, the writers began 
making less mistakes and generally we were able to work 
the way we wanted, not the way an application's limitations 
made us work. 

These days, thanks to the fact the Communique flock of 
journos produce copy with less typos, even Jenko our sub 
has more time. And he’s spending it on creating crosswords 
for Communique, including a super large crossword for our 
upcoming Christmas issue. So, when the holidays roll 
around and you’re stumped by the clues don’t blame the sub 
- it’s Office 95’s fault! 

Er\joy the issue! 




O A fax service for Communique members to 
access more information from Microsoft 


I 
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ASK THE WIZ 
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HOT TIPS 









UPGRADES AND ALL THAT 






DIRECTORY 



Two wise and watchful readers alert us to our 
rather hazardous flight navigation skills, as we’ve 
managed to misread the speedometer and invent 
a new form of galactic time travel - both in the 
one month. And though, at the other extreme, 
a few gaps in the terrain have been spotted as 
well, we have managed a word or two of praise. 


ZAP! KAPOW! BOOM! 




The shattering blast-off of Fury 3 announces the 
arrival of the first game specifically designed for 
Windows 95. Combining show-off 3D and other 
dazzling special effects, lots of variety in missions 
and planets, and broad appeal to 
both children and adults, Fury 3 
heralds a gripping new craze. 

Two expert ‘game-heads’ and a 
savvy junior with plenty of hours 
up recount their experiences 
with Fury 3 . 


LET THE GREAT 


MIGRATION BEGIN 



Having heard all the claims and extravagant 
counter-claims that precede dramatic new releas¬ 
es, we dig for hard and irrefutable facts on Office 
95 from tests and surveys conducted by several 
research organisations. In productivity, savings, 
user preference and 
ease of learning, revela¬ 
tions emerge, and even 
one or two splendours 
that have had early ini¬ 
tiates (almost) dancing 
in the streets. 
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UNSUSPECTING 
COMMUNIQUE MEMBER 
JOINS THE CELEBRITIES 

Communiqate on a slightly new tack hears from 
member and letter-scriber Catherine Trevaskis about 
the joys of mature-age studenthood, newsletters and 
organ music - all with her pet PC. 


122] 

IT’S TIME TO GET THE 
CONCENTRATED BRAND 

Thirsting for the absolute latest in pure, unadulterat¬ 
ed technical info? In the Communique CD-ROM 
you’ll find a veritable banquet, comprising in-depth 
technical articles, a roundtable of 
experts, an expanded hints, tips 
and macros section, and 
much more. If your taste is for 
the seriously technical, then this 
brand new resource will keep 
you most satisfyingly up-to-date. 


[221 

TUTORIAL - CREATING A 
BINDER IN OFFICE 95 

The Binder, one of the new features in Office for Win¬ 
dows 95, is an invaluable help in organising projects 
which draw on different applications. This tutorial 
shows you 
how to get the 
best out of 
this indis¬ 
pensable tool. 


PLUG AND PLAY 
BLASTING YOUR WAY 

Great multimedia sound is yours with this Windows 
95-compatible sound card which is available to mem¬ 
bers at a special discount price as this month’s mem¬ 
ber benefit. 







KIDS' COMMUNIQUE 


It’s the turn of the high seas and the 
darkest ocean depths for the adven¬ 
ture playground of the month. Rollicking 
pirates and grinning sea monsters compete for , 
your attention in the terrific new Oceans CD. * 
There’s also a fun competition for all shipwrecked 
and stranded adventurers game enough to make their 
way home with a little help from that famous comedy 
team Flotsam and Jetsam. 




£21 

THE WACKY BACKPAGE 

Here’s your chance to win the coveted title of Club 
Communique Code Cuttin’ Champion for 1996. Just 
send us your macro to be in with a chance. Oh, and 
yes, there’s the crossword. It’s caught up with Win¬ 
dows 95 - at last! 
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Snowbody 

knowli my 

l r m 




bias 


Clinton Garratt ...well 
occupied on a winter’s 
night on the top of 
Tasmania... 





The temperature’s below freezing, it’s 
snmving, Tm in a tent and it’s dark 
outside from 5pm until- 8am!... Com¬ 
munique (and a torch.) to the rescue! 


Dear Communique, 

Here’s my entry for your competition, “Here’s me and Communique in...” These pho¬ 
tos were taken near the summit of Mt Ossa, Tasmania’s highest mountain, in winter. 
For the well-equipped, winter walking in Tassie can be very spectacular and reward¬ 
ing. Long nights are part of the deal (almost 15 hours), so my latest Communique 
helped fill in the time very well. 

Snowfalls are common here but the climate is actually far milder than many Euro¬ 
pean and North American cities. The huge columns of rock which make up Tassie’s 
peaks are vastly different to other Australian mountains. In fact, Tasmania is one of 
the most mountainous islands in the world while being part of the world’s flattest con¬ 
tinent. With literally hundreds of walks possible within two hours’ drive from each 
city, you could call this a bushwalker’s paradise. 

When Tm not chasing mountains and waterfalls, I work at the Bumie City Council. 
We service a city of around 25,000 people and Tasmania’s busiest port - shipping is 
very important when you are an island state. The council uses Windows NT Server, 
Windows for Workgroups, Excel 5.0, Access 2.0 and Project. 

This month an interesting development nears completion. Just west of Bumie, 
Tasmania’s first optic fibre link with the rest of the world will come ashore. We’ll see 
you on the “information superhighway” in a greater capacity soon! 

For those who are interested, the computer 
count on Mt Ossa is definitely zero. 

However, as remote PC technology becomes cheaper, and more importantly, lighter 
weight, who knows where my PC and bushwalking interests may be able to meet? 
Yours in computers and bushwalking, 

Clinton Garratt, 
Mt Ossa, Tas. 

P.S. I wonder how many Microsoft ideas, like this letter perhaps, were bom in a tent 
on the back of a chocolate wrapper. 

P.P.S Please excuse any poor spelling - this wrapper is not equipped with a spell¬ 
checker!. 

This letter wins a copy of Microsoft’s Dangerous Creatures. 



Making the world 
go round — pretty 
darn quick! 

Dear Communique, 

I was thrilled to be presented with yet 
another brochure telling me how Win¬ 
dows 95 will make my life easier. 

What surprised me was the assertion 
that a world (I assume our world) “circles 
its sun in a perfect sweep that takes 24 
hours precisely”. 

I may have misread this, but last time 
I checked, the world revolved around the 
sun at something closer to 365 1/4 days. 

It revolves around its own axis in 24 hours. 

The last paragraph pulls it together 
though: “When you open your mind to it - 
anything, everything, is possible.” - Even 
having four seasons in one day! Windows 
95 can do it all! 



Top marks! 

Dear Communique, 

Firstly I’d like to say that I immensely 
enjoy reading your magazine every month 
-1 wait by the letter box on the first of 
every month and snatch it before the rest 
of my family has a chance to read it (that’s 
another thing - congratulations on your 
punctuality with the distribution). 

Although there is no doubt that Com¬ 
munique is a terrific magazine. 

Also, would it be possible to publish 
material suited for teenage computer 
users? In my opinion most of the normal 
articles, tips and tutorials in the regular 
Communique issues are too boring or 
concern programs which I have no inter¬ 
est in. However, I find Kids’ Communique 
too juvenile, as I do not really care to learn 
a tutorial on “The Magic School Bus”, for 
instance. 

I especially like the idea of receiving 
prizes for signing up new members to the 
Communique program. Let me tell you 
why. 

I had been wanting a Microsoft ency¬ 
clopaedia for some time after being 
conned into buying an inferior ency¬ 
clopaedia when purchasing the family’s 


4 





CD-ROM. Finally, in your May issue I saw my chance for getting 
Encarta ’94 relatively cheap in your garage sale, but by the time my 
mother actually got around to ordering it for me you had already sold 
out. I was extremely disappointed, eventually resigning myself to wait¬ 
ing until my parents bought it for me. My disappointment grew when I 
was given an assignment to do in school, and found that the only infor¬ 
mation to be found on that topic was in encyclopaedias. I turned on 
my multimedia encyclopaedia and tried to print some simple diagrams 
and pictures, but was told that the encyclopaedia could not print pic¬ 
tures. Finally, two and a half weeks before the assignment was due, I 
saw in the July issue that if I joined another person up to Communique 
I would receive Encarta ’95 free of charge! I wasted no time and imme¬ 
diately convinced my parents to subscribe to Communique for their 
business. I received Encarta ’95 less than two weeks later and was 
able to complete my assignment in time, earning top marks. 

Thanks Communique! Debro Dinnen 

A gripe, a request and some 
praise - Mach, this spot! 

Dear Communique, 

First of all, a few words of praise. Congratulations on a great maga¬ 
zine. Communique is both interesting and informative, and I look for¬ 
ward to receiving it each month. Congratulations also on a great range 
of products. I use Word and Excel extensively at home and at work, 
and I’m using Access to develop an application for a physiotherapist 
that I know. These products are always easy to use and provide all the 
power that I need. Congratulations also on the birth of your new baby 
Windows 95.1 have already ordered my copy and my computer is 
eagerly awaiting its new lease on life. 

On the topic of Windows 95,1 have a bit of a gripe about Microsoft 
Plus! Why could this product not be included as part of Wmdows 95? I 
understand that it’s designed for getting the most out of a 486 or Pen¬ 
tium machine running Windows 95 and that compatibility with 386 
owners may be an issue. However, I believe that the vast majority of 
people wanting to run Windows 95 will be operating on 486- or Pen¬ 
tium-based machines anyway. For the small percentage of 386 users 
the Microsoft Plus! Module could be optioned out at install time. It 
seems a shame that a module so useful to the majority of Windows 95 


converts, and which appears to be an extension of the operat¬ 
ing system anyway, is not included as part of the basic release. 
Could this possibly be a simple ploy on Microsoft’s part to 
scam even more money out of its loyal user base? I, for one, 
resent having to pay an extra $69 for a product that should, in 
my eyes at least, be part of the basic Windows 95 system. 

On a slightly lighter note, I have found an error in the 
August 1995 issue of Communique. On page 52 in the Flight 
Simulator jacket competition the first paragraph refers to 
‘zoom(ing) in on a target at Mark four’. I assume this is a refer¬ 
ence to the speed of the aircraft and not the location of the 
target in question. If so then the sentence should read ‘zoom in 
on a target at Mach four’. The Oxford dictionary defines Mach 
as the ratio of the speed of a body to the speed of sound in the 
surrounding atmosphere. Thus Mach 1 is the speed of sound 
and Mach 4 is four times the speed of sound. I believe this is 
what you were trying to convey. 

Finally, a request. Would it be possible to publish a list of 
e-mail addresses for the various feedback services in MSN. 

I refer here to the list of services on page 19 of the August 1995 
issue of Communique. Services such as the Communique 
Suggestion Box, Letters to the Editor and Vent Your Spleen 
should be accessible by e-mail by the wider Internet communi¬ 
ty. I have three e-mail addresses already, one of which is 
through a commercial service provider, and I do not want to 
add another just so I can communicate with Microsoft by e- 
mail. 

Keep up the good work on the magazine. Andrew cooper, 
Padstow, NSW 

Microsoft replies: 

If you’d like to contact the Communique team directly there 
are currently three areas in the Communique section on 
MSN where you can provide feedback to us. Try the Sugges¬ 
tion Box, Letters to the Editor and Vent Your Spleen. To send 
e-mail to any of these you only have to use the one e-mail 
address, which is “msaustjeedback@msn.com”. Feel free to 
e-mail us any feedback on the magazine, complaints, praise 
and so on. 

Alternatively you can use the Jeedback@msn.com" e-mail 
address which has been set up by On Australia and can be 
used for general feedback specifically about MSN. 


We welcome letters from Communique members on all subjects 
regarding Microsoft and Communique. The most interesting 
letter each month will win a Microsoft software product. 

Send to: 

YOUR SAY, Communique Magazine, 

94-96 Pacific Highway, St Leonards, NSW 2065. 
Communique regrets we are unable to enter into individual cor¬ 
respondence; we reserve the right to edit letters for reasons of 
space; and the views expressed in these pages do not necessarily 
represent those of Communique magazine or Microsoft Pty Ltd. 











THE FUTURE OF MULTIMEDIA PRESENTATION. 
COMING SOON ON A SCREEN NEAR YOU. 


A BREAKTHROUGH IN PROJECTION DISPLAY. 

At INFOCOMM 1995, the nVIEW Corporation, 
a leader in the dynamic products industry 
moved beyond a previously announced 
developmental relationship with 
Texas Instruments to show a 
prototype projector based on TI'S 
Digital Light Processing™ (DLP™) 
invention. This nVIEW projector is 
the only publicly demonstrated system 
to date to incorporate DLP™, a sub system 
for projection display built around 
TI'S semiconductor digital light switch, 

The Digital Micromirror Device™ (DMD™). 

WHY DIGITAL LIGHT PROCESSING? 

The DMD is a highly integrated semiconductor light 
switch and the core of DLP. The DLP-based projection 
subsystem in the nVIEW projector couples the DMD 
microchip with digital signal processing, memory, 


software, optical components and an illumination source 
for projection display. Complete projection system 
prototypes using DMDs allow compact and light-weight 
projectors featuring the efficient use of available light 
sources. DLP is the only all-digital display and provides a 
distinctive approach to projection display systems. 

HOW DOES THE DMD WORK? 

Computer-controlled signals 
cause the DMD's square pixels 
to switch "on" or "off" at a 
frequency more than 1000 times 
per second, offering lightning fast 
digital control of reflected images, 
a result of this high speed light 
processing, a DMD can reflect light quickly and 
uniformly to create high quality images that can be 
projected or displayed on a monitor. Using standard 
processes and materials, the cost of producing display 
systems based on emerging DLP technology will be highly 
competitive versus other technologies. 



FOR MORE INFORMATION CONTACT JOHN CROTTI AT ADVANCED VISUALS ON (02) 8 1 7 5455 OR (03) 943 2 8 1 80. 
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Encarta goes turbo 


# 

Microsoft Encarta ’96 

Everybody’s favourite interactive encyclopaedia is 
back and raring to fill your research needs. 

The Encarta encyclopaedias are well known 
for comprehensive information and rich multime¬ 
dia, and the 1996 edition is no exception, offering 
an engaging learning experience for everyone in 
the family. Among some of the exciting new abili¬ 
ties of Encarta '96 is its compatibility with Win¬ 
dows 96 and Windows 3.1. Each Encarta ’96 CD 
carries both the 32- and 
16-bit versions of the 
title with a dual set-up 
program that identifies 
which version it will run. 

Besides enhanced per¬ 
formance, Windows 95 
users will be able to 
download article 
updates via MSN. 

One clever innova¬ 
tion in this version is the 
Encarta Yearbook 
Builder, designed to keep your encyclopaedia up 
to date even in times of significant change. All you 
do is download articles from MSN or the Internet 
and integrate them into the encyclopaedia’s con¬ 
tent base. 

There are also over 80 tours delving into 
intriguing facts about people, places and curiosi¬ 
ties, so you can just sit back and let Encarta take 
you on a fact-finding journey. 

And speaking of finding your way around, 
that’s become very much simpler with Encarta ’96 
now that all the InterActivities can be found in the 
one place and you can always get to the new 
home screen. 

Encarta ’96 also has improved printing and 
copying capability, including automatically foot¬ 
noting information you use in your reports and 
presentations. 

Microsoft Encarta ’96 is available 
late October and has an ERP of $79. 

HotFax code: 1181. 



Hello! 

Welcome to Inside Info, the 
section where you’ll find all 
the news on new products 
from Microsoft as well as bits 
and pieces on what’s happen¬ 
ing inside Microsoft itself. 
Enjoy! 


Taking care 


Microsoft Small 
Business Pack 

Running a small busi¬ 
ness has its own set of 
special demands. Mainly 
because you have con¬ 
trol over a wider range 
of concerns, such as 
financial management, 
growth planning, comparing your business, day- 
to-day running and creating that professional 
image. All of these worries are addressed inside 
the Microsoft Small Business Pack. 

The Small Business Pack is a collection of 
dozens of tools useful to small business operators. 
These tools are all designed to integrate seamless¬ 
ly with your Microsoft Office Professional for Win¬ 
dows 96 software. Included in the pack is a busi¬ 
ness plan so you can work with a long-term 
vision, a business analyser to show you how your 
business measures up to the average in your 
industry, and financial management tools with 
accounts payable, accounts receivable and 
income statements. There are also forms and 
reports to create the perfect professional image, 
analysis forms, planning and report templates, 
and presentation designs. The Small Business 
Pack even includes databases for human 
resources, sales and business transactions. 

The Microsoft Small Business Pack is 
available now for Office professional for 
Windows 95. m 

HotFcuc code: 0652. 0 
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Come fly with me! 


taiy videos, 
scenes from 
feature films, 
animated maps, 
illustrations and 
more than 1,000 
audio clips too. 
There are 700 
interactive arti- 


Microsoft World 
of Flight 


Explore 
the history, per¬ 
sonalities and technology 
of aviation with Microsoft World of 
Flight! Produced in conjunction with aviation 
experts, including writers, historians, photogra¬ 
phers and illustrators, this title is an authority on 
flight and our fascination with it. 

From the earliest stories of human flight right 
back in Greek mythology to the space shuttle of 
today, World of Flight will let you journey through 
it all. Learn about the Wright Flyer and the Fokker 
triplane, the B-29 and the F-14 Tomcat. There are 
peel-away illustrations that allow you to look 
inside the workings of a dozen planes. 

This interactive multimedia CD-ROM features 
more than 1,000 photographs from museums and 
archives around the world. Dozens of historical 
and documen- 


cles and details about more than 400 aircraft. 

Take a tour through aviation’s past, present 
and future with Captain Hal the airline pilot, Vince 
the air traffic controller and Laura the flight 
instructor. These characters lead you through the 
many facts wrapped up in this CD-ROM. 
Microsoft World of Flight is available this 
month for Windows and Windows 95. 

It has an ERP of $49. 

HotFax code: 1186. 0^ 


Professional results from 
new Publisher 


$ 

Microsoft Publisher 
CD Deluxe 

Everybody’s a pro with Publisher, anyone who 
needs to create their own marketing and sales 
materials, newsletters, flyers, letterhead and busi¬ 
ness cards. Microsoft’s popular one-stop publish¬ 
ing centre has been revamped and now Publisher 
CD Deluxe is ready for Windows 95. 

Publisher’s new features include 20 new 
Page Wizards for creating materials such as 
newsletters and brochures, and a Design Gallery 
where you can find pre-designed elements to 
inspire the customisation of 
your own marketing materi¬ 
als. There are also special 
design effects that can help 
you create publications that 
are unique. Publisher CD 
Deluxe contains more than 
1000 pieces of clip art, 60 
true type fonts and 100 
publication styles and 
borders. The layout check¬ 
er reviews your document, 
picking up any layout errors 
and offering suggestions on how to work around 
them. This program also automatically fixes 
fit-and-finish problems, adjusting the spacing 
between letter pairs that are normally too far 
apart. This new version also makes printing even 
easier with support for basic printing processes 
such as spot colour and picture re-colouring. 

Microsoft Publisher CD Deluxe has a re¬ 
designed Help system that has a permanent 
screen location allowing you to find help when 
and where you need it. The program also 
includes Microsoft Publisher Companion, a 
book to help you understand the basics of desk¬ 
top publishing. 

Microsoft Publisher CD Deluxe is available 
this month for Windows 95. It has an ERP 
of $119. HotFax code: 0691. 
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Money 


Designed for Windows 95 


Microsoft Money for 
Windows 95 


Do you want a personal 
finance manager at your beck 
and call? Well, that’s what 
you’ll get with Microsoft Money for Windows 95. 

Money is a task-oriented program for your 
money management needs. It’s re-design for Win¬ 
dows 95 includes a more focused approach to 
your home finance, making those tasks easier. 

Microsoft Money for Windows 95 has some 
very convenient new features. 

This program has a new graphical interface 
for easy navigation, a payment calendar, a chart of 
the day, a new Account Wizard, payee category 
and account details, and a report and chart 
gallery. There are also Financial Planning Wizards, 
budgeting information and investment informa¬ 
tion, performance charts and reports. 

Microsoft Money for Windows 95 will make it 
easier than ever to handle your everyday personal 
finance tasks. 

Microsoft Money for Windows 95 is avail¬ 
able this month with an ERP of $29. 

HotFax code: 0696. M 


Crossword winner sees the light 

Well, it seems another jolly 
hard crossword has defied the 
logic (and sanity) of the rest of 
the Communique editorial 
team, but some wily members 
get the gist of it all straight¬ 
away! That seems to be the 
case for George Gunson of 
South Perth,WA. He is this 
month’s winner of the cross¬ 
word comp! Congratulations 
George, your copy of Encarta ’95 will be scooting out to your mail 
box very soon! If you want to be in the running for this month’s 
prize, complete Crossword no.7 (with its Windows 95 compo- 
nents),which you’ll find on page 52. 



| Much more than just 
| a joystick!_ 




Microsoft SideWinder 3D Pro 

Game-playing is serious stuff and when you’re out 
there battling the enemy you need all the help you 
can get. Well, here comes the latest in game-con¬ 
trol technology - the Microsoft SideWinder 3D 
Pro. 

More than just a joystick, this game device has 
been developed to maximise precision with 
unique digital-optical technology. The optical 
tracking mechanism incorporates no moving 
parts and provides greater consistency and relia¬ 
bility, making it perfect for all your Windows 95, 
Windows 3.1 and MS-DOS-based games. 

The Digital Overdrive mode in the SideWinder 
3D Pro allows more efficient communication with 
your PC, using microprocessor-controlled digital 
data packets. The result is more speed and more 
responsive game-play with the new generation of 
Windows 95 games. Plus, 
drift problems often 
encountered by users of tra¬ 
ditional analogue joysticks 
are significantly reduced in 
the SideWinder 3D Pro. 

Experience new dimen- j 
sions of control with the 3D 
rotation ability of the 
SideWinder 3D Pro. Just 
rotating the joystick handle 
can be used in many games 
for special controls includ¬ 
ing rudder control, strafing 
and instant change of point of view. There are 
four additional buttons on the base of the 
SideWinder 3D Pro, which can be used for addi¬ 
tional controls with Windows 95-based games. 
The Microsoft SideWinder 3D Pro is avail¬ 
able in November for use with Windows 95, 
Windows 3.1 and MS-DOS-based games. 

It has an ERP of $89. 

HotFax code: 1536. 0 
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COMMUNIQUE 



The first Australian book published 
by Microsoft Press is ready to lead 
you through the ways and workings 
of the Microsoft Network. Commu¬ 
nique asked the author of The Aus¬ 
tralian MSN Book, Rose Vines, about 
the why, the what and the how. 

What made you decide to write a 
book about the Microsoft Net¬ 
work? 

I’ve used dozens of other on-line 
services over the years -1 even ran a 
bulletin board. None of these come 
within a cooee for ease of use or 
sheer fun. I hate the thought that 
people are cut off by daunting tech¬ 
nology. MSN changes that: it’s an on¬ 
line information service that anybody can use, and I want to 
help people do just that! 

Do you see MSN as a rival to the Internet? 

No, it’s merely part of the Internet. But a special part. I 
guess most people think of on-line services as sterile places 
where you grab a bag of files and get out, but MSN is different. 
You get a strong feeling of being part of a group of people who 


are exploring a new world together. 
Try the chat rooms and you’ll see! 

What do you hope to accomplish 
with the book? 

To take even the most timid user and 
turn them into a pro. And I’d like to 
show experienced users things that 
will surprise them and extend their 
abilities. I also want to show people 
nooks and crannies and neat tech¬ 
niques that’ll make their time on-line 
fun and profitable. When you’re con¬ 
nected to a service like MSN the 
meter’s running. I figure people should 
save the cost of the book simply by fol¬ 
lowing a few tips I’ve included. 

Won’t MSN be another case of Aus¬ 
tralians being swamped by US culture? 

I don’t think that’ll be the case at all. In Australia MSN is run 
by On Australia, a company that’s part Telstra and part Microsoft. 
In practical terms that means there’s going to be heaps of Aus¬ 
tralian content. In fact Australia is leading the world in terms of 
the sophistication of material being produced locally involving 
hundreds of companies. 


It's 


a n ° th e ^00l b 


Running Microsoft Windows 95 

A book for a changing world 

The world of Windows has changed and the many who 
^ are already familiar with the basic features of Wmdows 3.1 
are ready for the next stage - in-depth coverage on using 
Windows 95. 

Running Microsoft Wmdows 95 shows off the new design of 
the Running series as well as new content which is comprehen¬ 
sive and accessible. There’s extensive cross-referencing along 
with hundreds of shortcuts, tip and tricks for you to use, making 
Windows 95 hurtle through the task you set 

In addition, Running Microsoft Windows 95 contains impor¬ 
tant information on networking, OLE, interoperability, multime¬ 
dia and system-management utilities, all written so that beginners 
and intermediate users won’t be left in the dark. 

Running Microsoft Windows 95 (ISBN 1-55615-674-x) is 
available now for $60. 


Running Microsoft Word for Windows 95 

A word of might 

Running Microsoft Word for Windows 95 is the updated 
^ edition of the best-selling book for all levels of Word 
users. 

This comprehensive guide to mastering Word is both a tutori¬ 
al and a great reference full to the brim with useful examples. 
Written by a former member of the Word for Windows develop¬ 
ment team, Running Microsoft Word for Windows 95 contains a 
heap of insights and tips for power users that will not be found in 
other documentation. 

This latest edition contains even more information, plenty of 
screen shots and overall easy access to information that’s worth¬ 
while for beginners, intermediate users and power users of Word 
for Windows 95. 

Running Microsoft Word for Windows 95 (ISBN1-55615- 
848-3) is available now for $60. 
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special 

Is the Australian content what 


The Australian 

msn. 

Book 

Your Easy Guide lo The Microsoft Network 


your book focuses on? 

It’s certainly a mqjor part. I’ve 
included in-depth coverage of the 
Australian companies already on 
MSN, and the book looks at MSN 


from the Australian perspective, 
but I also wanted to provide a com¬ 
plete ‘how-to’ guide for using all the 
services, whether they’re part of 
the Australian forums or part of the 
whole global network. 

What are your favourite parts 
of MSN? 

Don’t get me started! I have to say chat rooms. It’s astounding 
to enter a chat room and find yourself talking with people from 
over a dozen countries. It’s also so neat to be able to get help for a 
problem then and there - you just walk into a technical support 
chat room and talk to the staff or host there. Also, the local call 
access! I live in the Blue Mountains, so all other on-line services 
cost me mega-bucks in STD charges. It’s terrific for non-city 
dwellers that MSN is a local call from anywhere in Australia! 

The Australian msn Book is available now and retails 
for $29.95 (ISBN 1-57231-185-1). 



The popular books of the Microsoft Press Running series have 
been overhauled, enhanced and re-launched especially for 
Windows 95. Learn how to run and make the most of Microsoft’s 
most popular software with these books - here’s just a few! 


Running Microsoft Access for Windows 95 

More Power, more from Access 

Attention Microsoft Access users, this book is 
^ invaluable! Running Microsoft Access for Windows 95 
is a complete and thorough tutorial on one of Microsoft’s 
most useful programs. You can probably say you’ve found 
your way around the relational database-management 
system, but have you truly mastered Access? If you want to 
maximise your use of all the features look no further. 

This book runs users through the ins and outs of data 
access, relational database design, techniques for building 
queries, forms and reports, and strategies for developing pow¬ 
erful macro-driven applications. 

Running Microsoft Access for Windows 95 is the perfect 
book for ambitious beginners and experienced users alike. It 
includes a disk with a sample database. 

Running Microsoft Access for Windows 95 is available 
now for $80. (ISBN 1-55615-886-6). 


Your chance to chat with 
a guru developer! 

The guru of Visual C++ is heading straight for Communique 
On-line. Jim McCarthy, who has long been involved in the devel¬ 
opment of Visual C++ 1.0,1.5 and 2.0, will be taking part in a chat 
session in the Communique On-line forum on MSN in November. 
Don’t miss out on your chance to direct those tricky questions to 
an industry heavy, one who had a key role in the development of 
the PC industry’s leading development tool. 

“Talking with Jim in the chat session in 
Communique On-line is a fantastic oppor¬ 
tunity for Communique members to get a 
finer understanding of the software devel¬ 
opment process,” said Microsoft’s End 
User Loyalty Manager Pamela Seccombe. 

“Members will be able to chat with Jim 
about his experience in the industry and 
about his new book as well,” she said. 

As Director of Microsoft’s C++ Product 
Unit, Jim McCarthy is in charge of program management and 
user education. He is also author of a book about software devel¬ 
opment for designers, developers, marketers and technical man¬ 
agers, published by MS Press. 

McCarthy’s book, Dynamics of Software Development, out¬ 
lines the progress of software development from the initial design 
to the successful product, with some of his own sometimes-con- 
troversial judgments thrown in. In his own words, “more people 
have ascended bodily into heaven than have shipped great soft¬ 
ware on time”, but he insists that the impossible can be done. 

McCarthy has established a reputation as a technology leader 
in object-oriented programming and Windows development. His 
expertise in technology development has been cited in numerous 
product awards, including PC magazine’s Technical Excellence 
Finalist rating and multiple Jolt 
Productivity Awards for comput¬ 
er languages. 

Listen to McCarthy explain 
the issues in software develop¬ 
ment and also the themes of his 
book, including the five stages 
that chart the process, as part of 
the Communique On-line chat 
session. The Chat session is 
scheduled for November and will 
be exclusive to Communique 
members. Look out for more 
details in next month’s Commu¬ 
nique magazine! 

Dynamics of Software Devel¬ 
opment is priced at $49.95 
(ISBN 1-55615-823-8). 


The last of the 
AUSbiz seminars is 
being held this 
month so if you 
want to catch the 
small business pro¬ 
gram you’d better 
be quick! Call I- 
800 678 792 and 
hot foot it to the 
Albury Convention 
Centre on the 4th 
of October. 


















What’s this? No selecting the right iron for The 
difficult 9th, no gentle wind in the hair as you 
stalk the Red B aron in your trusty Sopwith? 
What, you might well ask, is going on? 


icrosoft this month blasts into the wild world of shoot-em-up, zap-em- 
into-a-billion-trillion-particles action games with the launch of Fury 8 . 
As part of the Microsoft Home range, Fury* marks a significant step 
away from traditional Microsoft games which in the past, it’s fair to say, have 
been... uh... well, sedate. 

While Flight Simulator, Microsoft Golf and even the dandy Space Simulator 
remain favourites among the more serious-minded of us, we’ve had to look else¬ 
where when our thoughts turned, as they naturally did, to fighting evil robots 
and saving exotic planets. Enter Fury 8 , the first in a range of games specifically 
designed for Windows 95. 

Fury 3 has breakneck speed, loads of action, an arsenal of weaponry, explo¬ 
sive graphics and a soundtrack to match. However, according to Microsoft Aus¬ 
tralia’s Consumer Product Manager, Danny Hortense, Fuiy 8 is not such a quan¬ 
tum leap from the likes of Golf and co., when you have a bunch of keen 
developers and a speedy new graphics-capable platform to work with. 

“Microsoft wanted a game that could really make use of Wmdows 95 and 


show off the talents of the developers,” said Hort¬ 
ense. “The platform gives us a tremendous opportu¬ 
nity to do things we do well, like 3D rendering, and 
of course, clock up some speed,” he said. 

Clearly, when Microsoft launched Fury 3 it was 
an attack on the massive games marketplace. How¬ 
ever, says Hortense, there’s more to the game than 
sizzling ker-banging and ker-powing stuff. Indeed, 
Fury 3 has been built on the principles and features 
that have lead to the success of Microsoft’s other 
games. 

“Computer games are a huge market and we set 
out to deliver the best using all of the skills we’ve 
learned developing Windows 95 and our existing 
games,” said Hortense. He says transferring the qual¬ 
ity of Microsoft’s other lines to the games environ- 
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ment and taking full advantage of the platform was 
important, but there was another ingredient as well. 

“Microsoft’s first focus in the games arena was 
in the area of simulation games, with Flight Simula¬ 
tor, which is now one of the world’s most popular. 
That’s because it’s more than a game, it’s a chal¬ 
lenge.” 

Using the concepts of challenge, strategy and 
adventure as benchmarks, the developers of Fuiy 3 
had strict standards to conform to. As a result, the 
game has some distinct features to increase the 
overall eivjoyment. These include varied missions, 
eight planets to save and the three combat zones on 
each planet. 



And there’s not just the odd dog fight. Fury 3 incorporates the ability to 
destroy your enemy’s ground-based targets, and fly both in the atmosphere of 
the planet and above it too. 

That said, this pacy challenge-focused game still has to stack up against the 
myriad gory thrills already available in the ever-fickle games market, where 
games can be exciting one week and forgotten the next. 

“The game market is funny. A title that’s hot for a period can just die off,” said 
Hortense. “We think Fuiy 3 is going to be highly exciting when you first play it, 
but we’re also looking at ways to keep making it exciting.” 

The broad appeal of the game is another factor in Microsoft’s consumer 
strategy. While most kids over eight years old will enjoy playing the game, care 
has been taken to ensure Fury 3 has deeper levels of substance for adults and 
especially for the more experienced gamer. 

“Anyone from casual game players to serious professional-standard gamers 
will be able to enjoy Fury 3 ,” said Hortense. “It was designed with just such a level 
of complexity for broad appeal. We tried to attract the very game-experienced 
people as well as those who want to casually play.” 

More and more entertainment products can be expected to emerge from 
Microsoft from now on, ready to take advantage of the Wmdows 95 platform. 
“Fury 3 is just the first of many lines of Windows 95 games. There’s much more to 
come that will be challenging and entertaining,” said Hortense. This includes a 
locally developed basketball title due for release at the end of this year. 

Fury 3 is available now and has an estimated retail price of $69. • 


Maq the Furq 
Be With You • • 
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COAMJNIQUE 


When Microsoft’s hot 
new CD-ROM game. 
Fury 3 , zinged into the 
offices of Communique 
our lives changed. 

Sleep became 
unimportant, red eyes 
the norm and coffee 
became the liquid of 
choice. Indeed, with so 
much playing, not 
much writing and a 
deadline looming, we 
figured we’d better get 
some real game-heads 
to dig deep and review 
the product. A quick 
call on the bat phone 
and two degenerates 
known as Planet and 
MarSHeaD were 
hovering around the 
editor’s desk. Both 
Planet (sometimes 
known as Janice Tong) 
and MarSHeaD (aka 
Michael Condran) have 
worked on Australian 
Gamestar magazine, 
and Planet was a 
presenter on the Nine 
Network’s gaming 
show. The Zone. After 
a few zillion hours of 
playtime here’s what 
they had to say. 



Planet 


Hey you, Councillor of Peace! - NOT! You won’t know the word “‘peace” 
after this battle! Your mission is to kill, destruct and destroy (what joy!). 
And you are single-handedly to fight this intergalactic war and protect the 
eight planets in the Coalition! 

Hmmm, it’s situation grim with a capital ‘G’. The race of bionic warriors 
- Bions - that were designed by the Terrans during the IP Ware are running 
havoc in a distant planet called Fury. The Bions thrive on violence and anni¬ 
hilation of all life-forms with their ultimate plan 
to overrun all the planets 
- Terran, L24-D, Ares, 
New Kroy, Sebek, Vestra 
andTiamat 

V. _j| I V. So Councillor, you 

J V/i vV • • • have been warned. Now, 
welcome to the toughest 
assignment you will have to endure in your life¬ 
time. That is if you’re smart enough and skilled 
enough to survive it! 

(■umL You must make use of your Compass and 

Distance Indicator, which will steer you straight 
to a Bion target Be warned! Not all targets look 
harmful. In fact, a lot of the targets were origi¬ 
nally made by the Coalition, such as the Scarab 
Fighters, but these are now under the control of 
the Bions. And here’s a hint: watch out for storage bunkers to pick up 
shields and extra weapons along the way. 

Watch out! Bion Walkers lead the ground attack and must be destroyed 
before they take over your cities. 

There are three separate missions on each of the eight planets in Fury 3 , 
so make sure you use the Jump Zone at the end of your third mission to 
transport you to your next planet You’ll need the data and energy boost it 
provides. You’ll also need to locate extra weapons along the way. Your ship 
can cany up to seven different goodies at the one time, but the big three to 
watch for are the Viper (VIP), an infrared tracker and the Bion Fury Missile 
(BFM). The BFM is the big sister of the VIP and the F3 (FFF). It’s the most 
damaging mother of all bombs that’ll not only wreak havoc but will also 
reboost your shield (and it’s got an IQ of 2000 to boot). 

These three weapons add new meaning to packing heat. In fact, they’re 
the pan-ultimate, total destroyers!! 

Just a tip before you get started: each planet holds a key to the Bions’ 
plans. On L24-D you have to protect the repository of carbonium that the 
Bions want for their BFM missile. In Ares, watch out for the wormholes — 
they’re suckers to get through. On planet Sebek, the Death’s Ankh will 
make its holder immortal, so if the Bions get to that first, you’ll never be 
able to destroy them! 

Well, that’s all the data I have, Councillor. The safety of the Coalition 
now lies in your hands. Good luck! 
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“Hot Dang! Fury 3 , Mars, Fury 3 !” I hadn’t seen Planet this excited since her 
glow-in-the-dark Battle Angel Alita suit arrived. Clearing the discarded 
Wizz-Fizz wrappers from around my head, she again leant down and shout¬ 
ed into my ear canal: “MARS! FURY 3 !” I opened my eyes just long enough 
for her to reflect a beam of sunlight off the surface of the CD and into my 
eyes. Examining the letters now indelibly burned into my retinas, it did in 
fact seem to spell Fury 3 . This could be worth getting up for. 

After six carcinogenic-strength expresso coffees and a direct shot of 
adrenalin into my heart (I’m still not sure that was necessary, Planet) we 
were on our way to do battle with the Bion warriors on Terran. I felt a little 
nauseous but Planet assured me it was quite natural when approaching 
Warp 8 in a Toyota Corolla 

On entering the building we were introduced to The Ed, a fierce Terran 
coalition warrior, now retired, who provided tactical advice to us rookie 
pilots. He loaded the CD-ROM into a computer and suddenly we were in 
our super spacecraft ready for anything. 

Planet, now dressed in a Lum-style leopard-skin battle bikini and thigh 
boots, started to strap me to the top of our ship. 

“Can’t I come in the cockpit with you?” I innocently inquired. 



MarSMeaD 
replies... 

“If it’s good enough for R2D2 it’s good 
enough for you, guilo scum,” she replied 
as she slammed the cockpit lid on my 
fingers so I wouldn’t fall off. 

After a slightly tentative take-off we 
were soon doing low passes over the 
Bion-infested Terran landscape. While 
the Servo Kinetic Lasers and Viper Mis¬ 
siles were effective for a while, Planet 
suggested a zero-altitude knife-edge run 
over an offending Bion so I could grasp 
its head in my teeth. I silently thanked 
my mother for insisting on such a rigid 
dental hygiene program when I was young. 

Razor-sharp wits, carefully honed low-level flying skills and some of the 
finest orthodontic work the universe had ever seen soon saw the Bions’ 
reign of terror at an end. 

Planet, myself and Dr. Wasilevski (my orthodontist) were all honoured 
and decorated by the Terran council in a spectacular ceremony on a scale 
not seen since Bob and Blanche tied the knot. Secure in the knowledge that 
the universe was again safe, the Terran council farewelled us...all but Dr. 
Wasilevski. He had found his calling on the battle-scorched surface of Ter¬ 
ran. “Besides,” he said, “the Terrans have lousy teeth.” 



Communique 
kid gives 

Fury 3 a 

roadtest 

When Communique was able to retrieve the Fury 3 CD- 
ROM from our expert gamers (finally), we sent it off to 
one of our Kids’ Communique helpers, Claire Healey 
(10) of Mosman, NSW. According to Claire, Fury 3 isn’t a 
game you get through quickly or easily. 

Being a veteran of Flight Simulator, Claire thought 
piloting the craft of Fury 3 would be a cinch. “Playing 
Fury 3 is actually really hard - it’s much more of a chal¬ 
lenge,” said Claire. “One friend tried it and spent most 
of their time upside down,” she said. 

Besides the game play of Fury 3 the next most notable 
feature of the game, according to Claire, is its graphics - 
she says they’re out of this world. 

“The Graphics were really bright and spacey,” said 
Claire. “The landscape was great too because some of it 
looked like it came from a different planet - it reminded 
me a lot of Earth 2,” she said. 
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Making a big move is never easy, 
but once it’s done there are ben ef its 
aplenty to enjoy. This month the 
Communique team takes a stroll 
through a bunch of recent research 
on that most majestic of application 
families, Office 95. After doing so 
-we wonder, and indeed marvel, at 
the results. 


*ike a flock of wily ducks heading towards 
warmer climes for the winter months, the great 
migration to Office 95 has begun. As companies 
large and small begin to pilot Office 95, move across 
en masse, or simply make preliminary investiga¬ 
tions, Microsoft has set in place a variety of tools to 
make migration easy. 

Once there, MIS managers (they’re the 
people who run the computer systems in most 
organisations) are enjoying increased productivity 
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and savings in many areas. So too are users. 

Indeed, it’s not simply Microsoft spouting the 
virtues of said application family. Above the to-be- 
expected marketing mutterings of late, there’s been 
heard the distinctly positive chatter of research 
organisations and companies both here and in the 
US that have actually been putting Office 95 through 
its paces. 

After spending long hours digging and feeling 
around the innards of pre-release versions of Office 



95 those folk have been seen talking, shouting and singing ( though they’ve not, 
we’re told, gone so far as to dance in the street...yet - Ed) the virtues of the new 
family of applications - which includes the versions for Windows 95 of Word, 
Excel, PowerPoint and Schedule+. 

Their findings have proved what Microsoft’s useability testing and many beta 
sites have been saying all along - Office 95’s promise to empower you to work 
the way you want to is, it seems, true. But there’s more. Along with that empow¬ 
erment come significant cost savings and a speedy return on investment. 

The new soft shoe 

If you want to know how fast Office 95 will recover its costs, a recent report 
by research organisation International Data Corporation (IDC), Cost-to-Use and 
Value-to-Use in Cutting Client/Server Costs, should help out. It shows Office 95’s 
return on investment from a five-year cost perspective and for end-user produc¬ 
tivity (see figure 1). 

The report found that due to decreased support costs to an organisation 
because of Office 95’s ease of use, the product paid for itself within 10 to 12 
months. Further, IDC found that after calculating payback on end-user produc¬ 
tivity Office 95 covered its cost in around five months because of faster task 
completion. 

The study, which was based on a useability study involving 35 users who had 
upgraded to Office 95, discovered increased user productivity paid for theft- 
upgrades in 5.3 months (for sites with 100 users) and 4.6 months (1000 users). 

“User productivity is a highly subjective matter, but IDC firmly believes that 
Office 95’s clear improvements over previous versions will make users more effi¬ 
cient, enable them to learn new functions more quickly and reduce their frustra- 
tion when trying to learn new functions,” said the report’s authors. “Additionally 
we believe that Office 95’s release could actually smooth Windows 95 migration 
efforts for IS managers.” 

Coupled with research conducted by the worldwide placement agency, Kelly, 
IDC uncovered a vast array of areas where improvements over the previous ver¬ 
sion of Office (that's 4.3 in the Windows world) were found. They were: 

Productivity - With Office 4.3, users’ accuracy when completing a task was 
only 56%. This figure jumped to 76% with Office 95. Further, the time a user typi¬ 
cally needed to execute the task plummeted by 37%. 

Learning Curve - 69% of the users surveyed felt they could make the transi¬ 
tion to Office 95 without any additional formal training. They rated Office 95’s 
consistency between applications much higher than that of Office 4.3, which 
means in plain English that once a user learns a Word function, that skill is readi¬ 
ly transferable to another application such as Excel. Therefore, Office 95’s con¬ 
sistency lowers training time and increases proficiency across all Office 95 appli¬ 
cations. 

User Preferences - Users clearly preferred Office 95 and cited the follow¬ 
ing new features that improve product performance, reduce data entry errors 
and simplify formatting: 

• AutoFormat (automates common formatting options); 

• AutoComplete in Excel (automatically fills in the entry after a few 
keystrokes); 

• Answer Wizard (a query-based help feature that enables users to type in 
questions in normal English and then steps users through the completion of an 
unknown function); 

• Consistent Interface (common dialog boxes, screen tips and tool tips). 

According to IDC a host of things have combined to make Office 95 better 

than previous versions, not least of which is its taking advantage of many of the 
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Making publishing 
isr more productive 


if- % 


Publishing books is a word-processing intensive job - 
with hundreds of files moving, changing, melding and 
transferring. It can be hard work tracking and main¬ 
taining such an environment. 

At Lonely Planet, one of the world’s best known 
travel information publishers, the situation is no dif¬ 
ferent There are close to 100 people tapping away 
gathering, writing and compiling the dozens of differ¬ 
ent travel guides and information resources published 
by the company. 

Lonely Planet’s MIS manager Rob Flynn believes 
this situation will be greatly helped by the introduc¬ 
tion of Windows 95 and Office 95, which the pub¬ 
lisher is planning to implement across its PC net¬ 
work in Melbourne. 

Flynn, who has been delving into the pre-release 
versions of both products, believes the new Win¬ 
dows environment will empower the company’s staff 
to be more self-sufficient and productive in their 
work. 

“Staff will find Windows 95 and Office 95 easier 
to navigate and will greatly enjoy the long file names. 
With so many files buzzing around the office, Office 
95 will provide staff with an easier system in which 

locate and manage their work. 

“Also, the fact that Microsoft has not noticeably 
changed the various applications in Office 95 like 
Word and Excel is good. It means the products are 
mature and stable and we feel confident about putting 
them across all PCs,” Flynn said. “Staff will find the 
change-over easy.” 

Indeed, the implementation of the new Windows 
environment will change the role of Flynn’s technical 
team. “Our department has three people who spend 
lot of time supporting users in their day-to-day 
operations. We locate lost files and help manage their 
systems resources. 

With the new Microsoft products, those support 
tasks will decrease over time as staff find the new 
environment easier and more intuitive to use,” Flynn 
said. “We expect to see a significant increase in the 
accuracy of tasks completed as they make the 
change." 

Lonely Planet plans to implement Windows 95 
and Office 95 across its PC network once it has test¬ 
ed the applications across its dual Lantastic and Nov¬ 
ell network. “We want to make sure it is as stable as 
it appears first before we upgrade all users,” he said. 



features of that zippy operating system, Windows 95. 

Among other things that have sped up and 
improved the suite of applications is shared code, 
which offers a reduced memory footprint, 
consistency, integration and ease of use. The other 
major advance comes in ease-of-use improvements, 
primarily in the Help functions. 

Return of the Grievous Angel 

While IDC’s report focused primarily on users 
actually pounding away at their keyboards and the 
money side of things, another research organisation, 
Workgroup Technologies, recently did some hard¬ 
core research on Help Desks, the bits of an organisa¬ 
tion that move to the front line to offer users 
support when a major application and operating 
system upgrade occurs. 
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Office 95 return on investment 

LORGs 

SMORGs 

Cost-to-Use Office 95 ROI 

(Office 95 will pay for itself in x months 
based on reduced cost to use) 

12 Months 

10 Months 

Value-to-Use Office 95 ROI 

(Office 95 will pay for itself in x months 
based on reduced cost to use and 
increased user productivity) 

4.8 Months 

5.3 Months 


Figure I: For its research /DC examined the costs for 100 small organisations (or SMORGs) and 1000 
users in large organisations (or LORGs) migrating from Microsoft Office 4.x (running on older 
Windows versions) to Office for Windows 95. Then, /DC modelled client and server environments 
based on configurations which included cost for hardware (with maintenance), software 
(with support), networking, and operation staffing (e.g. Help Desk, PC Support and LAN Support). 




















Workgroup Technologies collected and analysed 
help desk logs of around a dozen Fortune 100 com¬ 
panies in the US which, collectively, had a modest 
100,000 PCs and took around 1.5 million help desk 
calls each year. Based on this fairly comprehensive 
research, Workgroup Technologies found out the 
following tidbits: 

• Organisations should see, in a steady state 
environment, a 44% reduction of all Microsoft Office 
application-related help calls, (translates to 3-7% of 
all help desk calls); 

• The Answer Wizard achieved a success rate 
between 70% and 85% (depending on the applica¬ 
tion) in answering users’ application questions; 

• In an average site (8,733 PCs) Office 95 has the 
potential to eliminate 414 calls per month and 123 
site visits per month. This translates to potential sav¬ 
ings of over $US542,000 per year or $US62 per user. 

“Microsoft Office for Windows 95 is a ‘next-gen¬ 
eration’ business-productivity application that has 
been developed with the learner in mind,” said the 
authors of the Workgroup Technologies report. 

“Product improvements designed to make the 
products easier to use and learn are clearly evident 
throughout the product. The current Microsoft 
Office user has an easy migration path to Microsoft 
Office for Wmdows 95.” • 


Step-bq-step rollin' out 



and supportin' stuff 


The Microsoft Office for Windows 95 Resource Kit from Microsoft Press is 
written for administrators and MIS professionals, and provides some pretty good 
stuff that those folk need when rolling out, supporting and understanding 
Microsoft Office for Windows 95. 

Split into a logical order designed to make implementation of Office 95 across 
an organisation simple and painless, the following provides an overview of what 
you’ll get 

Microsoft Office Architecture - here you’ll find an overview of the struc¬ 
ture of Office and its applications, including the nitty-gritty detail on components 
shared between applications and the location of these components. This bit can 
also be used as a starting point for troubleshooting any user problems or unex¬ 
pected results in Office applications; 

Installing Microsoft Office - here are the complete steps for choosing a 
strategy for installation, including assembling a planning team and tools, and rolling 
out a pilot project You’ll also find the steps necessary for installing Office for 
Windows 95 on end-users’ computers - either directly onto a workstation, or 
from a file server on the network. Installation issues specific to particular Office 
applications are also covered, as are some useful techniques for upgrading users’ 
software from previous versions to the current version of Office for Windows 
95; 

Maintaining and Supporting Microsoft Office - here’s the techo guff for 
customising and updating end-users’ software and for tuning Microsoft Office for 
Windows 95 for optimum performance. Included is a troubleshooting chapter 
designed to address specific issues that may arise when updating software; 

Using Microsoft Office Within a Workgroup - if you’ve got a mixed 
environment that includes workgroups with multiple platforms and/or multiple 
versions of Office applications, you’ll find assistance here. You’ll also get informa¬ 
tion on how to take advantage of the workgroup features built into Office for 
Windows 95, such as setting up corporate forms and templates, and integrating 
Office applications and e-mail; 

Switching from non-Microsoft Applications - for those eager beavers 
keen to move their users to Office 95 from non-Microsoft applications. It includes 
information on filters that convert documents to the format of a Microsoft appli¬ 
cation, and explains how Office applications manage documents and data that 
were created in another application. 

There are a few other knick-knacks for your reading pleasure - separate 
appendices which provide detailed references on how to run Setup, use the Net 
Admin Wizard, and understand Registry settings for Office. There are also appen¬ 
dices that list the installed components, the items included on the Office 
Resource Kit CD, and the resources for technical support 

The Resource Kit will be available from Microsoft Press later this month and 
will have a recommended retail price of $100. Remember, Communique mem¬ 
bers receive a 10% discount from selected Microsoft Press resellers. To place an 
advance order with your Microsoft Press stockist call 1-800 655 423 for the 
location of the stockist nearest you. 

For more info than the above give Microsoft a call on (02) 870 2111 or for 
those outside Sydney dial 1-800 257 253. 
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imagine a royalty free, digital photo library of over 9000 images, imagine too that all 
images are in high and low resolution, complete with browsing software. 

imagine PhotoDisc-a digital library of over 9000 superior digital images, catalogued in 40 
volumes. PhotoDisc is ideal for producing marketing, advertising and promotional materials. 

Call now for your FREE PhotoDisc catalogue. Order the PhotoDisc Starter Kit, containing 25 high 
resolution images and 9000 low resolution images for browsing and layout on CD-ROM, plus a 
256 page full colour Source Book. The PhotoDisc Starter Kit is an ideal way 
sample PhotoDisc's superior images. 

Call now on freecall 1800 061 400 



Australia - Software Upgrades & Services freecall 1800 061 400 facsimile 61 2 418 4118 
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Usually this is where we get famous folk to spill 
the beans, but this month we called on an 
unsuspecting Communique member. (It just goes 
to show that no one is safe - Ed!) As a previous 
letter-of-the-month contributor to Your Say, 
Catherine Trevaskis of Mackay, Queensland, was 
a perfect choice for our grilling questionnaire. 
You too can become a star by answering the 
questions below and sending them to 
“I’m Spilling the Beans ” c /o 94-96 Pacific Hwy, 
St Leonards, NSW 2065. Write on! 


A 

member 
gets 
grilled! 


What was your first 
encounter with technology? 

Besides my microwave oven and VCR it would be 
my Yamaha EL60 Electone (organ). It has the capac¬ 
ity to take floppy disks and my teacher and I can 
copy music between ourselves via the computer. 
Who do you let use your PC? 

My 14-year-old grandson when he comes to visit. 

He uses it for school work and some games (not too 
many, just a few demos). 

How, if at all, has technology(such as a PC and 
word processor) changed the way you work? 
Without it I wouldn’t be doing the publishing I do for 
the MU (Mothers Union), Diocese of North Qld. 
Every member in the diocese gets a copy of the 
newsletter. It’s just an internal thing but it goes to 
the editor of our Australian magazine. I have always 
loved words, and computers give me a good excuse 
to do plenty with them. 


Describe your happiest techo moment. 

When I was accepted into TAFE as a senior student to take a semester course in 
Works. Not only was I accepted into the course, I was accepted by the rest of the 
people there. My tutor was fantastic and I loved learning all the things I did about 
computers. After that I bought Publisher. 

What was your most miserable moment with your PC? 

When my grandson and a friend crashed it -1 don’t know what they did. 

Does your PC have a name - what is it? 

Clarissa, I don’t know why, I always give my things names. 

If you had an Internet alias (or, indeed, 

if you already have one) what would it be and why? 

‘Kaycea’ - that was the name of my husband’s boat. It’s a name I made up from 
the initials of our family. 

Been surfing lately? 

No, I haven’t gone on the Internet yet 
(and I don’t jump in the sea too often either). 

What is your most treasured possession? 

My health and my family. They're the most important things anyone can have. • 
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COMMUNIQATE 



COMMUNIQUE 


Next month sees the launch of Communique 
PowerBase CD-ROM , a CD packed to the rafters 
with loads of information designed to help you get 
more from your software. From powerful macros to 
in-depth technical articles , Communique PowerBase 
CD-ROM will soon have computer users all over the 



country “oohing ” and “ aahing ” late into the night. 



Communique 

PowerB 

to the core of all the 


T he latest super offering for Commu¬ 
nique members from Microsoft arrives 
next month in the form of a new multi- 
media magazine and resource tool, Commu¬ 
nique PowerBase CD-ROM. 

With a specific technical bent, PowerBase will get right to the 
technical issues Communique members have been asking for. PowerBase has 
been developed after Microsoft conducted an extensive survey of Communique 
members earlier this year. The results showed that a lot of members wanted 
more technical information that would allow them to get information fast 
“As well, Communique’s technical members have been asking for more tech¬ 
nical ‘inside info’ on the whole range of Microsoft applications and programming 
tools for some time now,” said Pamela Seccombe, Microsoft’s End User Loyalty 
Manager. “Well, we’ve listened, and here it is. PowerBase has been developed to 
provide the very latest technical information from Microsoft.” 

PowerBase will contain feature articles, member contributions in the form of 
hints, tips and techniques, huge piles of Microsoft technical information and a 
collection of in-depth user profiles. 

The hottest area on PowerBase will be Technobabble. Here you’ll be able to 
guide your own course through video and audio material from a number of 
experts on specific topics, such as selecting the right file server. 

The first Technobabble will detail all the issues relating to Windows 95 
migration. With experts on hand to give advice on what to look out for, what 
issues to expect during migration and how to make life easy during the move, 
Technobabble will provide all you need to know on this revolutionary new oper¬ 
ating system. 

Also on PowerBase will be expanded Communique articles which go into 
greater technical detail than ever before. If you read the feature on the Pipers 
Brook Vineyard in our July issue and wondered how they wrote their Access 
application, here’s where you can find out. 

Read the full story on how this small Tasmanian winery has become a mqjor 
player in the Australian and international wine market thanks to Access’ ability 
to harness the power of a business’ information resources. 

Don't Flip the Bozo Bit 

In addition, there’ll be video advice from Jim McCarthy, Microsoft’s C++ guru 
whose new book, The Dynamics of Software Development - Don’t Flip the 
Bozo Bit and 63 Other Rules for Shipping, is being published next month by 
Microsoft Press (see story on page 11 for more information). 

Developed for the more technically-minded Communique member, Power- 
Base provides essential, up-to-date technical information on all Microsoft soft¬ 
ware, according to Seccombe. 


22 



















unlock 


p 


“Members will receive information from solution providers, industry com¬ 
mentators, programmers and even other members. For instance, if you’re a Com¬ 
munique member who’s always wanted to show a macro that you’ve developed, 
then Mind Share on PowerBase’s the place to do it. Communique members are 
invited to submit macros for Microsoft applications on floppy disk or through 
the recently-launched Microsoft Network (MSN),” she said. 

In addition to macros, members can submit nifty animations or any other 
piece of software they’ve developed but which they’ve been hiding from the rest 
of the world. Now’s your chance - get writing! 

PowerBase will also contain software which members can download, 
a large database of Tips and Techniques, and all the recent Hot Tips and Ask 
the Wiz items from recent issues of Communique - all on hand and at your 
fingertips. 

Let's talK 

You’ll also find Microsoft’s own internal information directory, Info Oz, on 
PowerBase as well as links out into cyberspace where members can argue day 
or night (or both - Ed!) on all matters technical. 

“The links to Communique’s site on MSN will be a place where members can 
find new and interesting information, exchange techo-bits among themselves and 
give each other advice on-line,” said Seccombe. 

Add to this Microsoft Support’s top 100 support questions and their answers, 
and 95 questions and answers on Windows 95, as well as information on the finer 
points of all widgets, gadgets and, er, Excel macros you’ve ever encountered, 
and you discover PowerBase gives you new facts on a wide range of Microsoft- 
related technical issues. 

“We’ve pulled together a wide range of existing technical resources that have 
previously only been accessible to either 
Microsoft internal sales staff or our partners 
and we’ve created lots of new material, espe¬ 
cially multimedia-specific features, for Power- 
Base,” said Seccombe. “Our aim is to provide an 
important and useful resource of technical 
information.” • 


wer 



Get powerful technical into 
and a tree Windows <15 
Training CD-ROM 

Order Communique PowerBase CD-ROM now and you’ll get it at the special intro¬ 
ductory price of $30 and Microsoft will throw in free a copy of Microsoft Press’ 
Windows 95 training CD-ROM. This CD is full of great info on how to get the 
most out of Windows 95. Now you’ll be unleashing the power of Windows 95 in 
extra-fast time. 

Non-Communique members can own their very own copy of the Communique 
PowerBase CD-ROM for just $45 or they can join Communique and receive the 
CD-ROM at the same time for only $69 (that’s a saving of $25). 

To order call (02) 870 2111 or for those outside Sydney 1-800 626 930. Please 
add $9.95 postage and handling to all orders. 
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BRIGHT ENOUGH TO SEE... 



cordless 

capability 


intuitive controls 


Lift-up cover 
and optics 


Stereo speakers that 
face the audience 


Integrated digital video 
for superb images 


...EVEN WITH THE LIGHTS ON. 


The Proximo Desktop 
Projector is the brightest 
desktop projector in the 
world. Bor none. Just as 
Windows '95 represents an 
evolutionary step forward in 
performance, so too does 
the Proximo Desktop Projector with its ability to project 
clearly and brilliantly even in brightly lit rooms. 

Portable, lightweight and completely self-contained, the 
Proximo Desktop Projector projects data and video 
images from your PC or Mac, or video (PAL, NTSC or 
Secam) onto a large screen. When combined with the 
Proximo Cyclops interactive pointer system, you can 
point and click, pull down menus and drag icons across 
the screen from anywhere in the room. 



Whether it's Windows '95, Windows 3.x, OS/2 
or Macintosh, the latest Proximo Desktop 
Projector allows you to present super-bright 
images and manipulate data more effectively 
than ever before. And now that you can see 
Portable Desktop y 0ur auc jj ence anc j they can see you, this all 
Projectorsgo means better communication and increased 
where the action is. productivity. 

Seeing is believing. For an on-site demonstration anywhere in 
Australia, call B & H Australia on Freecall 1800 226 436 or 
any of our state offices listed below, or for more information 
simply fax or post the reply paid coupon. 

Sydney (02) 878 4966, Melbourne (03) 572 3330, 

Canberra (06) 239 2029, Brisbane (07) 368 2205, 

Adelaide (07) 224 0819, Perth (09) 4701312 PROXIMA® 




Complete the following and return to : 

B & H Australia, Reply Paid 22, P O Box 558, St Ives NSW 2075 or Fax (02) 440 8872 

I would like CD A Demonstration CD More Information 

Title.First Name.Last Name. 

Position.Company. 

Address.Suburb. 

J State.Postcode.Tel.Fax. 

» Proximo is a registered trademark and Desktop Projector and Desktop Projection are trademarks of Proximo Corporation. Other trademarks 
O are the property of their respective owners. Under Government Contracts. AS3902. Certificate 783. B & H Australia Pty Ltd ACN 003 376 145. 
B & H Australia is the exclusive distributor for Proximo Corporation in Australia and New Zealand. 


























B eing on the high seas 

can be really scary. Big 
waves! Wild storms! Scary 
sharks! Whaaoooo! Better off being at home, 
nice and snug like a bug in a rug jn frog! of the ol' PC. 

Well, you can be now, and with Oceans still get to 
sail all over the world, and see, explore and learn from 
the comfort of ya favourite chair.I^ou won't even get, 
wet. That's, of course, so long *s you don' 
spill your drink. 

There's heaps of stuffm Ocean: 
about the wild beasties and the people 
who live withj and on ^the sea. There are 
maps and movie| and sounds and... lots, lots more to 
keep you out of Mym's and Dad's-hair for hours. Check 
it&ijplks! \\ ^ ^ 

Here are some things we founcNsefthat we think 
•etty amazing. 


Did you knov? 

One of the most fierce 
pirates ever to sail the 
high seas was a 
woman called Grue¬ 
some Grace. She's 
said to have once cut 
off the hand of a dis¬ 
obedient son. Watch 
out mates!! 


Did you know that 72 per 
cent of the earth's surface is 
covered by water? We didn't here at 
Kids' Communique until we slipped, 
slopped and slapped the new 
Microsoft multimedia extravaganza, 
Means, in the ol' CD-ROM slot on our 
computer. 

What amazing places oceans are! We saw 
heaps of animals from beneath and above the 
water like scaaaary sharks, big giant whales 
and beautiful butterfly cod. The CD also 
has loads of games to play and lots of 
stuff to learn about pirates, trea¬ 
sure hunters and explorers. 


« * t 

Did you Vnov? 

The Dad seahorse is 
the one who gives birth 
to the children. Mum 
provides the eggs and 
Dad looks after them in 
his stomach until 
they're ready to hatch. 


Did 

The deepest part 
world is the Marianas j«.> 

below Japan in the Pacific Ocean. 
It is over 11 kilo¬ 
metres deep and 
full of dark and 
mysterious 
beasties. 
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penguins are 
they can quick! 
r overlapping fe 
to their 
layer of fat t 


at’s that? 


When you're walking down a 
beach, you always find strange 
tracks and weird bits and pieces 
lying at the edge of the surf that 
are hard to identify. So we've 
gathered together a whole 
bunch of interesting tracks 
and objects for you to test 
your beachcombing knowledge. 
Can you match them with the pic¬ 
tures of the animals? 

Just draw a line from the track 
or object to the animal it comes 
from. It's easy and it's fun. 
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knov? 


protected from cold weather 
heat when out in the sun. 

> are waterproof, trapping 
nd under their skin 
i keep them warm. 


Abandon ship! 

Abandon sbipf 


A whopping 
ly is water. Jellyfish and others in the family 
id cnidaria are made up of just a central body 
with a digestive system and tenticles. 
h out! Those tenti- 
s are armed with 
ging cells - they're 
rery painful and in 
some rare cases 
deadly! 


You find yourself lying in the sand at the edge of the 
surf. The last thing you remember is the shout from 
the capt'n cuttin' through the howling wind and pour¬ 
ing rain as the ship starts to roll over, "Abandon ship! 
Abandon ship! She’s breakin' up". 

The mainland's hundreds of kilometres away and, 
when you look back at the sea, you see small bits of 
the boat you were on being tossed in the surf. Ohhhh 
Nnnno! The boat's sunk. 

After walking around the island (and boy, is it 
small!), you know there's no water and not many 
animals there. Maybe a few crabs and fish, but that's 
about it. There are only a few palm trees around the 
base of a small mountain (well, a hill really) in the 
middle of the island. Arrrh, things are bad. 

Your mouth's dry and salty and you'd love a cool 
glass of Mum's lemonade. There's only one thing to 
do and that's get off the island and back to the main¬ 
land before it's too late. 

All you've got are the clothes you're wearing 
(a T-shirt and jeans) and five things you managed to 
rescue from the surf and find along the beach. 
They are: 

$$ one large conch shell like the ones 
Pacific islanders use for trumpets; 


$§. a pair of eyeglasses with a bandaid holding 
one of the arms together (the bandaid has 
the name "Piggy" written on it); 


fl SUPER kids' competition! 


an axe, which is as blunt as a bull's backside; 



^ a long, thin piece of wood, a bit like a 
broom handle; 

a ball of old, wet string. 

Tell us in 150 words or less (if you're stuck, you 
can use more words, but only if you're stuck) how 
you got off the island and back home using the five 
things you found. 

If it keeps us here at Club Communique perched 
on the edges of our banana chairs, you could win a 
copy of Microsoft's Oceans CD-ROM and see both 
your solution and name in print. All entries by 31 
October, 1995, to "The Great Island Escape" Compe¬ 
tition, Communique Magazine, 94-96 Pacific High¬ 
way, St Leonards, NSW 2065. To be eligible you need 
to make sure you include your name, age, phone 
number, and, of course, Mum's, Dad's or your Com¬ 
munique number. 

Get writing and good luck, folks! May Neptune 
smile on yee all. 
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DeathlFighter I 


Horn that's purr-feet! 

It's pick-the-winners time again here at Communique and boy, was it tough! We got loads of great 
entries for the July competition where we asked you to write and tell us in 100 words or less about 
the PERFECT COMPUTER GAME!!! Well, here they are and they're all fab, fab, fab. You folks 
mentioned below, keep an eye out for your copy of Microsoft's Arcade! It'll be on its way soon. 



a. 1p+rjuj. compute Ofu*U- 

Uu. an unityudtnA. At-Lia).- 

Wu. tkrt nu 4ia£ I maeU 

uf- K Mould hi OaccL if I fru cmJUl cMonp 

the ouitomi the sdatp Co you ioo*JjAi 

opi. bond. wAik ihu. yonu,. 


idia 

rtoJjLj yw*u 


The outcome of Chris' game changes each time so 
that you don't get bored after you've played it once. 
Chris' game centres on an interactive, virtual-reality 
fighter plane in which you get to fight the enemy. 
Kapow! 

Chris Lowbridge, aged 12, Haberfield, NSW 


Dino Hollo -▼ 

r.'CW# m. 



A dinosaur on a skateboard!. Sounds neat! Sian's game 
has a Dinosaur riding the skateboard through a whole 
heap of tricky obstacles and, as you get past or over each, 
you score points. Pretty nifty! 

Sian Williams, aged 9, South Arm, Tas. 


Spac e Escap e ► ► 


In Daniel's game Space Escape you get to be the captain <J>f your very 
own, super-realistic, super-fast space exploration vessel called 
Mystique. On board the space ship you can talk with your motley 
crew, visit planets, meet aliens, skim across strange land scapes and, 
best of all, it all feels like you’re there. 

Daniel Smith, aged 10, Lake Haven, NSW 



'<VWotber told me there would be dogs like ibis', said tl 
£nptain of the space exploration vessel,‘Vt^gstique. 

cAnd so begins mg 


game ^ 
are the captain of 
This starship actuallg 



perfect computer iHL 

game where gou 
starship like no other, 
becomes real and gou 

ILor is 


computer M 


find gourself in the 

that in real 

'you sit at a console which has a mgriad of controls, 
lasers, phasers, missiles, communication (inks, 



3ZX7 ‘he most exciting thing of all it 
or mngbe it is rt 



















Visual FoxPro Training 


Introduction to Visual FoxPro for End-Users (Three Days) 

The course is designed for users interested in retrieving and manipulating data stored in either Visual FoxPro tables or remote data sources such 
is SQL server, Oracle, etc. Topics include: 

• Introduction to • Database Container • Importing/Exporting • Introduction to Forms 

Visual FoxPro • Viewing Data Data • Reports/Mailing List 

• Wizards and Builders • Finding Data • SQL Queries • Projects 

• Tables and Indexes * Relationships • Views 

Introduction to Application Development in VFP (Two Days) 

The prospective student must be a developer in some language other than Visual FoxPro 3.0. Topics include: 

• Introduction to the Visual • Tables And Indexes • Program Creation • Program Control Structures 

FoxPro Interface "Environment • Procedures And Functions • Debugging Tools 

• Object Oriented Programming • Variables • Miscellaneous Language Support 


Developing Applications in Visual FoxPro (Five Days) 

This course is designed for developers who want to learn how to construct multi-user, multi-table applications. During the course, an order entry 
application is built, taking the developer from a single table multi-user form to a multi-page, multi-table form application. Topics include: 


Initial Decisions 

• Creating a Single Form 

• Introduction to SQL 

• Search Routines 

Relationships and 

• Entering, Moving and Exiting 

• Report Writer 

• Form Sets 

Referential Integrity 

• Multi-User Constructs 

• Advanced Indexing Techniques 

• Advanced SQL 

Applications Navigation 

• Edit 

• Advanced Classes 

• Advanced Reports 

Tools 

• Delete 

• Class Based Form 


Project Designer 

•Add 

• Advanced Controls and Methods 



Access 2.0 Training 


Introduction to Access (Two Days) 

For business and systems professionals and developers who want a comprehensive introduction to Microsoft Access, this is a hands-on course 
focusing on the powerful interactive features of Microsoft Access. Topics include: 

Understanding Database Concepts • Manipulating Data with Queries • Totalling Data in Reports 

Creating and Using Tables • Creating and Using Forms • Using Macros to Automate Tasks 

Navigating Searching and Printing Table Data • Creating and Using Reports 
Retrieving Data with Queries • Sorting and Grouping Data in Reports 


Developing Access Applications I (Four Days) 

This course is for systems professionals and “power-users” who want to develop applications in Microsoft Access. It covers techniques for using the 
Access non-programmatic development tools and macros, as well as an introduction to Access Basic. Topics include: 

• Using Table Properties to Control Data Entry • Advanced Sorting and Grouping Data • Creating Access Basic Functions and 

• Creating and Using Expressions and Functions in Reports Sub Procedures 

• Creating Advanced Queries • Validating Data Using Macros • Using Access Basic in Applications 

• Using Controls in Forms and Reports • Navigating Applications Using Macros 

• Setting Control Properties • Creating and Using Custom Menus 


Developing Access Applications II (Three Days) 

;e is for systems professionals who want to utilize the complete Microsoft Access development environment. It covers Access Basic topics and 


xplores techniques required for developing sophisticated applications. Topics include: 

• Using Events to Respond to User Actions Update Tables 

• Designing Advanced User Interfaces • Creating Tables in Code 

• Understanding Data Access Objects • Creating and Running Queries in Code 

• Using Record Sets to Navigate and • Programming with Form and Control 


Object Variables 

• Implementing Access Security 

• Optimising Performance 


Advanced Access Development (Two Days) 

For experienced developers, this course focuses on techniques for creating state-of-the-art Microsoft Access Applications. Interacting with sys¬ 
tems’ environment and other applications is stressed as well as distributing Access Applications. Topics include: 

• Developing and Using Code Libraries • Using Excel Worksheets and Charts via • Interfacing with Windows Environment 

• Creating and Customising Add-Ins OLE Automation via the API 

• Using Word for Mail Merges via OLE • Using DDE to Control non-OLE • Extending Access Functionality with DLLs 

Automation Applications • Using OLE Customer Controls on Forms 


You will receive a course manual, an exercise disk, and free technical support for 90 days. 


Call (02) 317 4404 and ask for our FoxPro and Access 
training brochure, timetable and full course agenda. 


Scheduled classes in Sydney and Melbourne and 
on-site training Australia wide. 


Talsoft 


N.B. All courses are structured to comply with terms of the Training Guarantee (Administration) Act 1990. 
























COMAUNIQUE 


PRODUCT TUTORIAL 


Office 95 - 


Do you need all the 
help you can get to 
keep yourself organ¬ 
ised? If you do, then 
you’ll find one of the 
key new features of 
Microsoft Office for 
Windows 95, the Microsoft 
Office Binder, invaluable. 

If you use Office 95, you can 
keep all the documents associ- 


Creating a Binder 


By Sue Dyson and Roger McShane 


In this tutorial you’ll learn how to 

0 CREATE AN OFFICE BINDER AND ADD 
SECTIONS TO IT 

0 ENSURE THAT THE PAGE NUMBERING FOR 
DIFFERENT SECTIONS OF A BINDER 
APPEARS ‘SEAMLESS’ 

0 HIDE OR DISPLAY THE LEFT PANE OF THE 
BINDER WINDOW 


ated with a single project in one 
Office Binder. For example, 
a Binder that contains all the 
information for a big presenta¬ 
tion you’re planning to give 
might include several Word doc¬ 
uments, an Excel worksheet, an 
Excel chart and a PowerPoint 
presentation. 


Each Office Binder is a single file. If you want to 
take it away from the computer where you cre¬ 
ated it, for example to work on a laptop com¬ 
puter away from your office, you simply copy 
the Binder file. All the components of the 
Binder will be automatically copied. 

There are other benefits too. If you have a 
Binder on a network, it’s possible for different 
people to work on different sections of it at the 
same time, even though each person is updating 
the same Binder file. And best of all, if you want 
to print all the documents in the binder, you can 
do it with a single command! 

In this tutorial, we’ll create an Office Binder 
and set up each section of it so that, when you 
print, each page is continuously numbered, 
even though one page is a word document, one 
is a PowerPoint presentation and one is an 
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Excel worksheet. 

D Click on the Start button, which is 
shown here: 



B Choose Programs. Notice that 
there’s an option called Microsoft 
Binder. 



will start and you’ll see a window 
that looks similar to this: 



You’ve now created an empty 
Binder. It’s just like when you start 
up Microsoft Word. By default you 
get a new empty document. Notice 
that its name is Binderl. The screen 
is divided into two main areas or 
panes. The large pane is the work 
area The narrow pane down the 
side is where icons representing 
each item in the binder will appear 
as we add new sections. 

D To add a section to the Binder, from 
the Section menu choose Add. The 
Add Section dialog box appears. 



H Choose Microsoft Word Document, 
then choose OK A blank Word 
document is now available and you 
can see an icon representing it 
called Section 1 in the pane on the 
left side of the screen. 

D To rename it, click on the name 
Section 1 in the left pane. (Click on 
the left of the pane, just below the 
document icon.) The name Section 
1 is highlighted. It should look like 
this: 



B With Section 1 still highlighted, type 
Introduction, then click somewhere 
else. Notice that the Word docu¬ 
ment has an extra menu option 
called Section. This menu contains 
the options you can use to organise 
each section of a Binder. You can, 
though, choose many of these com¬ 
mands through shortcuts. 

B To add an Excel worksheet to the 
Binder, click in the left pane with 
the right mouse button, then 
choose Add. 

B Choose Microsoft Excel Work¬ 
sheet, then choose OK You now 
have a second section in your 
Binder. 

Ill Right click on the Introduction icon 
and choose Add again. 

ITI This time choose Microsoft Power¬ 
Point Presentation, then choose 
OK 

Notice that, because of where 
you clicked, it’s inserted immediate¬ 
ly below the first icon and before 
the section called Section 2. 

ITI Rename Section 3, calling it Presen¬ 
tation. 

IE1 Rename Section 2, calling it Data 

i!l Now click on the icon for the Intro¬ 
duction again. Notice that a small 
arrow just to the right of the icon 
indicates which section is currently 
active in the main pane. As you 
click on the icons for different 
document types, the work area 
changes to show the document and 
the menus change to show the 



tools you need to work with the 
selected document type. You’re 
now going to set up the footers in 
each section of the Binder so that 
they all have similar formatting. 

m With Introduction still selected, 
from the View menu choose Head¬ 
er and Footer. 

Q Click on the Switch Between Head¬ 
er and Footer option on the Header 
and Footer Toolbar to choose the 
footer. 

IB Press Tab to move to the centre of 
the page. Type Page followed by a 
space, then click on the Page Num¬ 
bers button on the Header and 
Footer Toolbar. Your footer should 
now look similar to this: 



in Check the font and font size. If it’s 
not 10 point Times New Roman, 
change it so that it is. 

IH Double-click in the body of the 
document to close the Header and 
Footer Area 

El Click on the Presentation icon. 

EDI From the View menu choose Mas¬ 
ter, then choose Slide Master. 

El On the Toolbar, use the Zoom Con¬ 
trol to change the View from its 
current percentage to 100% so that 
you can easily see the Footer Area 

ESI Scroll down to the Footer Area 
Highlight <footer> then type Page 
followed by a space. From the 
Insert menu choose Slide Number. 

El Highlight Page <#> then change its 
formatting to be 10 point Times 
New Roman. 

ESI From the View menu choose Slides. 
This closes the Slide Master and 
returns you to the slides. Change 
the Zoom level back to 50% or simi¬ 
lar so that you can see most of the 
slide. 

E3 Click on the Data icon to select the 
Excel Worksheet section of the 
Binder. By default, Excel creates a 
footer with the page number in the 
middle (which is what we want) 
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More functions than we can keep in one box 
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to Scan, OCR, Fax, File, View and Print. 

No other software comes close to combining all 
these functions in one program. For integrated 
multi-function software, the choice is Scan IT 
Normally $695, Scan IT is now available to 
Communique members for $325. Call Visual 
Concepts Software on 02 9957 4333 or fax us 
on 02 9957 4633 and grow with our software. 
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and the name of the sheet in the 
header. We need to delete the 
header and change the font for the 
footer The options to do this are in 
the Page Setup dialog box which is 
normally located in the File menu. 
However, when a document is a 
section of an Office Binder, its Page 
Setup menu is selected through the 
Section menu, not the File menu. 
This is true of the PowerPoint and 
Word sections as well. For exam¬ 
ple, if you wanted to change the 
margins of the Word section you’d 
choose Section Page Setup, not File 
Page Setup. 

VTk To change the header and footer in 
the Excel section, from the Section 
menu choose Page Setup. 

m Choose the Header/Footer tab. 

El In the Header Area, choose (none). 
(You have to scroll right to the top 
of the list to find it). 

PI Choose Custom Footer. It already 
has the correct text. 


EH Highlight Page &[Page] so that it 
looks like this: 


1 

ri MM Ml ®) Jail 

2) 
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E3 Click on the Font button (the one 
with the letter A), then choose the 
Times New Roman font and, if the 
size is not 10, change it to 10. 

E3 Choose OK three times to return to 
the worksheet. 

13 Type some information into each 
section of the Binder so that you 
have something to print. 

E3 Now, from the File menu choose 
Print Binder. Notice the section 
called Numbering. 

Numbering 

(• Consjcutive 
r Restart each section 
Stall numbering at: fl 

By default, it’s set up to number 
each section consecutively, which 
is what we want. 


Using Windows 95's Briefcase 

Briefcase is a clever tool provided with Windows 95 that allows you to synchro¬ 
nise files when you’re working on more than one computer. For example, if you 
regularly work at home and then take the files to your office, you run the risk of 
copying the wrong file to the wrong place at the wrong time. 

The Briefcase can put an end to these problems by intelligently updating your 
files. Simply throw all the files you want to work on into the Briefcase, copy it to 
a floppy and then take it home with you. When you return the next day, copy 
the Briefcase back onto your computer, ask for the files to be updated and you 
no longer need to worry about which file is being copied to where. (When you 
open the Briefcase, there is an Update All option in the Briefcase menu. Alterna¬ 
tively, you can right-click the Briefcase and choose the Update All option.) 

But there’s more 

Have you thought of 
another possibility? If you 
regularly work on partic¬ 
ular projects on one 
machine, you can use 
Briefcases as ‘organisers’. 

Put all the files you need 
to work on for that project into the Briefcase (these files might be in many dif¬ 
ferent directories on your hard disk or network). As you work on them in the 
Briefcase the source files are automatically updated. 

It’s likely that the Briefcase option won’t be available unless you’ve chosen a 
laptop installation. To install the Briefcase on your machine carry out the follow¬ 
ing steps: 

1. From the Start menu choose Settings and then choose the Control Panel. 

2. Select the Add/Remove Programs option. The Add/Remove Program Proper¬ 
ties dialog is displayed. 

3. Select the Windows Setup tab. 

4. Select Accessories, then select the Details button. 

5. Select Briefcase, then choose OK twice. A My Briefcase icon appears on your 
desktop. 



E3 Choose OK to print the Binder. 
Your printed output should be a 
Word document, followed by a 
PowerPoint presentation and then 
an Excel worksheet, numbered 
Page 1, Page 2, then Page 3. 

One last hint before we finish 
the tutorial. When you’re working 
on one section of a Binder for an 
extended period, you may prefer to 
hide the left pane so that you have 
a larger work area 


* To hide the left pane, click on the 
button just to the left of the File 
menu. It’s the one shown here. 

Jkj 

* Tb view the left pane again, click 
on the same button. 
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Edited by The Wizard 

Ask our very oum code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you're bothered by Basic, 
exasperated by Excel or wound 
up by Wa>xi, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 


Word 6.0 - Changing case 

DEAR WIZARD 

I've recently purchased Word 6.0 - 
and I love it! I’ve been using the DOS 
version of Word 5.5 and I’ve felt that 
the change to Word 6.0 has been 
quite smooth. 

However, one question I have is in 
regard to what I feel is a retrograde 
step. In Word 5.5 I used to be able to 
highlight a certain section of text and 
press SHIFT F3 to change from lower 
caps to upper caps as well as title caps 
and sentence caps. 

Word 6.0 has kept the same feature 
however the title caps are no longer 
available. This has been the source of 
immense frustration. Is there anything 
I can do? 

Chris Parker, 
Glenbrook, NSW 


The Wizard Replies: 

The title case function is still avail¬ 
able, Chris, it’s just not available 
through the SHIFT - F3 keyboard 
shortcut if you have a sentence 
selected. 

The rule is that if you have a 
sentence selected it cycles between 
lower, upper and sentence caps. If 
you have less than a sentence 
selected then it cycles between 
lower case, upper case and title 


If you want to be able to select 
title case no matter what you have 
selected, then record a macro that 
chooses title case, then assign it to 
a keyboard shortcut, toolbar button 
or menu option. 

Remember that to choose title 
case, choose Change Case from the 
Format menu and then select the 
Title Case option. 



Word 6.0 - Printing labels 

DEAR WIZARD 

In Word 6.0 for Windows I’m having a 
problem. I wish to print labels and I’d 
like to change the size of the font and 
make it bold. I can do this for 
envelopes but I can’t see any way to 
do this on a sheet of labels. 

Greg Sands, 
Kalgooriie, WA 


The Wizard Replies: 

You can create labels in two ways 
in Word 6.0, Greg. If you use the 
Envelopes and Labels option in the 
Tools menu, then you create the 
label and choose to print an entire 
sheet or a single label. If you 
choose to print an entire sheet then 
you can first print it to a new docu¬ 
ment and therefore you can change 
the font size and style in that docu¬ 
ment. 

If, however, you’re printing a 
single label, the choice of printing 
to a new document is not available 
and Word will print the label in the 
Normal style defined in the global 
template, not the Normal style 
defined in your current document. 



However, if you want to change 
the font or font style there’s a sim¬ 
ple trick that you can use. In the 
Envelopes and Labels dialog box 
shown above, simply highlight the 
label and then click on the right 
mouse button (or, on the Macin¬ 
tosh, press the Control key then 
click). In the pop-up menu you can 
choose the Font option which 
allows you to change font, increase 
the font size, set bold or italics and 
so on. You can even format differ¬ 
ent lines in the label differently if 
required. 
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Word 6.0 - Using a formula 
to calculate the page 
number 
DEAR WIZARD 

I am preparing to write a manuscript 
using Word 6.0 and will set each page 
in Landscape orientation with two 
columns. 

I want to use page numbers for 
each column. For example, column I 
will be page I of x pages, column 2 
will be page 2 of x pages etc, where x 
pages is the number of pages in the 
manuscript. 

Your assistance in helping me num¬ 
ber each column as an incremental 
page number and indicate that this 
column is a page of the total pages 
would be most appreciated. 

R J Smith, 
Rutherford, NSW 

The Wizard Replies: 

The answer is to use a formula field 
to calculate the ‘page number’ for 
each column. 

The page number of the left col¬ 
umn is always the real page num¬ 
ber multiplied by 2 then less 1. For 
example, the left column on the 
third page of the document is 3*2-1 
(page 5). The page number of the 
right column is always the page 
number multiplied by 2. For exam¬ 
ple, the right column on the third 
page of the document is 3*2 (page 
6 ). 

The total number of ‘pages’ is 
the number of pages in the docu¬ 
ment multiplied by 2. 

To create the formula field in 
your footer or header, do the fol¬ 
lowing: 

yt From the View menu choose Head¬ 
er and Footer. 

it Position the insertion point where 
you want the page number for the 
left column to appear. 

it Type Page followed by a space, 
then press Ctrl + F9 to insert a field. 
(On the Macintosh, instead of 
pressing Ctrl, you press the Com¬ 
mand (Apple) key). You’ll see a set 
of parentheses like this { ) and the 


cursor will be blinking between 
them. (Depending on what options 
you have set for Field Shading, it 
may also be highlighted.) 
it Type = then press Ctrl + F9 again. 

This inserts another field which 
is nested inside the first one. 
it Inside this new field type page and 
then press the right cursor key 
twice to position the insertion point 
between the two right parentheses. 
it Then type *2-1. 

It should look similar to this: 
Page { ={page}*2-l. } 

it Now, with the insertion point still in 
the field, press F9 to update it. 
it You should see Page 1. 
it Now move the insertion point past 
the 1 and type a space, then type of, 
then type another space. 

Now you should see: 

Page 1 of 

fir Press Ctrl + F9 again. 

"tfr Type = then press Ctrl + F9. 

Type numpages then press the right 
cursor key twice to position the 
insertion point between the two 
right parentheses. 

•fr Type *2. 

It should look like this: 

{={numpages}*2} 
tfr Press F9 to update the field. 

Now move to where you want the 
numbering for the right column to 
appear. 

Repeat steps 3 to 14 again but at 
step 6, type *2 instead of *2-1. 

Make sure that your document 
has at least two real pages in it then 
try printing it 

(Note that if the last page of 
your document does not have any 
text in the right column, the total 
number of ‘pages’ would be the 
number of pages in the document 
multiplied by 2 then less 1 which 
in a formula would be 
{={numpages}*2-l).) 


PowerPoint 4.0 - Sizing 
graphics in presentations 
DEAR WIZARD 

Can you please advise how I can 
insert a picture as a complete back¬ 
ground for a PowerPoint presenta- 

So far I have only managed to fill 
approximately 98% of the screen, leav¬ 
ing a small, but unwelcome, border on 
one horizontal and one vertical edge 
of the slide after dragging the handles 
of an imported picture. 

A call to the Communique Support 
Service was unable to resolve this 
problem. 

Brian Cook, 
Winmalee, NSW 

The Wizard Replies: 

I experienced exactly the same 
behaviour the first time I tried to do 
this, Brian. The solution is, how¬ 
ever, very simple. All you have to 
do is temporarily turn off the Snap 
to Grid option in the Draw menu 
and you can then drag the picture 
to the size you require! 

Of course, if the graphic has a 
white border, even when it is maxi¬ 
mized, it will not fill the whole 
screen. 


Mightier than the sword 

The quills used by resident tech- 
heads Sue Dyson and Roger 
McShane, not to mention the goodly 
Wiz, are constantly in motion. They 
are always whipping up the answers 
to your problems and checking out 
all the hints and tips too. While all 
letters to Hot Tips and Ask the Wiz 
are treated equally with respect to 
being published, sadly our merry 
band of ‘fixer-uppers’ is unable to 
respond personally to correspon¬ 
dence. 

Despite this, they want to thank 
everyone who picks up a pen to ask 
a question or solve another mem¬ 
ber’s problem. Keep it up! 
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Chris Burgoyne goes diving for 
some hints with that wily ol' fella, 
the Wiz. 


Windows 3,1 - Changing the 
start-up logo 
DEAR WIZARD 

For a long time now I’ve been trying 
to change the introductory picture at 
the beginning of Windows 3.1. I’ve 
searched through many of the * ini 
files, but I just can’t find a line that 
would change this picture. If this is 
possible is it also possible to change 
the intro to Microsoft Office 4.2 and 
also the applications that come with it. 

Please help me, I am getting sick of 
the same boring picture every time I 
load Windows. 

Chris Burgoyne, 
Carlingford, NSW 

The Wizard Replies: 

It’s possible to change the Windows 
start-up picture, Chris, but not the 
pictures displayed when an applica¬ 
tion loads. 


When Windows 3.1 loads, it 
uses the information in a file called 
WIN.COM. This file is actually 
made up of three separate compo¬ 
nents. The first is a file called 
WIN.CNF. This is used to detect the 
configuration of your machine. The 
second is a small file that’s used to 
switch your monitor into the cor¬ 
rect graphics mode. On your 
machine it’s probably called VGAL- 
OGO.LGO (you’ll find a copy of it in 
the System directory). The third 
component is a copy of a bitmap 
file that is, by default, called VGAL- 
OGO.RLE. This is a compressed 
bitmap with a Run Length Encoded 
extension. You can create your own 
image and then save it in this for¬ 
mat using a package that is capable 
of converting a .BMP image to .RLE 
format. Ilijaak Professional will do 
the trick as will a shareware pro¬ 
gram called WINGIE 


YOU MAY NOT KNOW IT, 


But you already have half the story 



If you have Microsoft Office you’re already half way to the easiest, fastest and most 
convenient way of putting valuable information where it’s needed. In your computer... 

INDAPC8.95 

















Let’s say that you’ve saved a 
graphics file called CHRIS. RLE in 
the System directory. The next step 
you have to take is to create your 
special version of WIN.COM. Let’s 
say that you’ll call it CHRIS.COM. 

To do this you’ll have to exit to 
DOS and switch to the System sub¬ 
directory of your Windows direct¬ 
ory. Now you’re going to use the 
DOS COPY command to join the 
three files together. 

Type the following: 

COPY /b WIN.CNF+VGALOGO. 
LGO+CHRIS.RLE C:\Windows\ 
CHRIS.COM 

This will create a file called 
CHRIS.COM in your Windows 
directory. To start Windows type: 

CHRIS 

and you can now admire your spe¬ 
cial graphic! 


Windows 95 - 

^ Get the latest Hints and Tips 

Every two weeks members of MSN receive WinNews, a newsletter with all the latest 
on Windows 95. If you’d like to subscribe, even if you don’t yet have MSN access, sim¬ 
ply follow these steps. 

1. Send Internet e-mail to: ENEWS99@MICROSOFT.NWNET.COM 

2. Send the message from the account that you wish to subscribe (some people use 
more than one e-mail account). 

3. Subject line should be blank. 

4. Body of message should ONLY have in the text: SUBSCRIBE WINNEWS 
Each issue contains a whole bunch of great hints and tips designed to help you 

unleash the power of Windows 95. Here’s an example from a recent issue, that will 
show you how to create new cascading menus off the Start Taskbar. 

In the Start Menu folder in your Windows 95 folder, create a new folder and name 
it, exactly: 

Control Panel.{21EC2020-3AEA-1069-A2DD-08002B30309D} 

This must be all on one line, must include the the curly braces, all four hyphens, 
and the hex numbers exactly as shown. After doing this, you’ll get a folder in your 
Start Menu that’s called Control Panel with a cascading menu with all of the Control 
Panels in it. By placing a 7 after the folder name (it doesn’t have to be Control Panel, 
you can call it anything you want) and putting the sequence of numbers in brackets, it 
associates that folder with a registry entry. You can run the REGEDIT program and do 
a search for the file you want to get the number sequence. 


NOW GET THE FULL STORY, 



With your Microsoft Office software, a Hewlett-Packard 
Scanner and Caere WordScan Plus 4.0, you can scan any 
document into your computer system in seconds. 

That means no more keying data from faxes, articles, 
newspapers and other documents.Think of the time and money 
you could save! 


Fast, Accurate, Efficient... 


WordScan Optical Character Recognition (OCR) software 
works with a scanner to ‘read’ printed information into your 
computer. Choose a Hewlett-Packard Scanner with WordScan 
and you have the ultimate in OCR accuracy, speed and efficiency. 

RHS 


Blurred, crooked, or degraded characters will be instantly 
transformed by WordScan Plus 4.0 into crisp, clean files. The 
information is in your word processor - just as if you typed in 
every sentence. 



Receive $100 Cashback if you purchase a Hewlett-Packard 
ScanJet 3c with WordScan Plus 4.0 from an authorised 
HP dealer. Send a copy of your invoice and the barcode sticker 
from your WordScan Plus 4.0 software to: Indigo Pacific, 

Level 16,275 Alfred Street, North Sydney, NSW2060. 
Telephone: (02) 955 8000. Fax: (02) 954 9402. 
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HEWLETT 

PACKARD 


Indigo Pacific Pty. Ltd. 

Australian Distributors for Caere Corporation. 
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Delivers Over 30% Of All Microsoft 
Systems Training In Australia... 
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GET YOURSELF A T-SHIRT! 

All suppliers of Hot Tips published in 
Communique get a T-shirt. 

Address your tips to 

Hot Tips, GPO 1793 Hobart 7001. 

Of course, you must be a member, so 
please include your Communique number! 



ACCESS 2.0 - DISPLAYING READ¬ 
ONLY DATA 

It’s useful to be able to run a query 
that looks up the information you 
require and to make the query so 
that you can’t change any of the 
information in it. 

The usual way is to create a 
form that uses the query and then to 
set the Default Editing properties to 
Read Only and also to set tire Allow 
Editing property to Unavailable. 



Another handy way of achieving 
the same result is to set the Query 
Totals to Group By. 



It not only makes the query 
results read-only but also sorts the 
data according to the primary key. 

Warren Walker, 
Tamworth, NSW 

Editors Note: 

To set the Group By property 
in the Totals row choose Totals 
from the View menu in the Query 
window. 


OFFICE 4.2 AND 4.3 - USING THE 
CLIPART GALLERY 

Having recently installed MS Office 
on my PC, I was delighted to browse 
through the hundreds of clip art 
items supplied with it. After insert¬ 
ing one of them in my word docu¬ 
ment, I then decided I wanted to 
edit it - remove part of it, change 
the colour of the character’s hat - 
that sort of thing. 

Normally in Word you double¬ 
click the picture which takes you 


into the Picture Editor window. 
When the picture has been selected 
from the ClipArt Gallery in 
Microsoft Office however, double¬ 
clicking simply re-opens the Gallery, 
allowing you to choose a different 
picture. All I wanted to do was 
change the colour of his hat, not 
trade him in! 

Almost accidentally, and with 
much relief, I stumbled across the 
Unlink Fields command. By clicking 
on the picture once then choosing 
this command, you can then double¬ 
click the picture and, hey presto, 
into the Picture Editing screen! (I 
found the command in the Tools, 
Customize, Toolbars, All Commands 
list and duly made a button which 
now sits on my Drawing toolbar). 

I was pleased to find that I actu¬ 
ally could edit the several thousand 
pictures supplied with Office and 
thought there may well be some 
other Office users out there who 

would be tOO. Leaer Cunningham, 

Kariong, Vic. 

Editors’ Note: 

When you insert a ClipArt 
picture as an object, Word creates 
afield with a link to the ClipArt 
Gallery. Therefore when you dou¬ 
ble-click on it you’re taken back 
to the application that supplied 
the picture. 

The field will look like the fol¬ 
lowing: 

{EMBED MS_ClipArt_Gallery) 

You can see this by holding 
down the ALT key and pressing 
F9. When you select the field and 
choose the Unlink Fields com¬ 
mand it changes the field to the 
following: 

{ EMBED Word.Picture.6 } 

Now, when you double-click it 
believes that its source ‘ applica¬ 
tion’ is the Word Picture editing 
window. 

By the way, rather them going 
to the trouble to create a toolbar 
button, you can activate this 
command at any stage by hold¬ 
ing down the CTRL key and 
pressing 6. 















YOU'LL ATTRACT MORE BUSINESS 
WITH A BRIGHTER PRESENWIOli. 


The new LitePro 580 is the smallest, lightest and brightest 
multimedia projector available. 

The LitePro 580 has built-in video support and 
stereo speakers. Yet it's much smaller than you 
would expect. It's packed with other features 
too, like a zoom lens that will fill a nine 
metre wall with your image. And a remote 
control with trackball that operates your PC 
or Mac like a wireless mouse. 

Plus, it's got the latest polysilicon active matrix 
LCD. So, together with advanced dichroic optics, 
it gives you the brightest image (over 250 lumens 


reflected off the screen) and the truest, most saturated 
colours of any LCD projector. 

That means you can deliver outstanding 
full-motion multimedia presentations and 
training sessions without having to 
dim the lights. 

As the leader in LCD projection, we offer 
a complete line of projectors, panels and 
accessories for any need and budget. 
Including the new standard - the LitePro 580. 
Because it's so much brighter than anything else 
out there, it'll attract business like moths to a flame. 
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FREE PHONE ■ AUSTRALIA: 1 800 622 880 NEW ZEALAND: 0800 500 306 





OFFICE 4.2 AND 4.3 - MOVING 
THE OFFICE TOOLBAR 

Just a note to say how much I enjoy 
your magazine and to offer this 
small tip. A problem I had was the 
fact that the very useful buttons that 
appear on my title bar when running 
MS Office obscure the file name. 

I found that by going into the 
MSOFFICE.INI file and increasing 
the number found in RightPos in the 
[Options] section I could move them 
over to the left of the screen. The 
higher the number, the further left it 
moves. By doing this I may hide the 
application name instead of the file 
name, but this is much easier to live 
with! 

David Graham, 

Melbourne, Vic. 


WINDOWS 3.1 - COPYING TO 
FLOPPY DISKS 

A very quick tip that I’ve just discov¬ 
ered. I often have to take a copy of 
an office file home. I usually remem¬ 
ber at the last moment, and instead 
of starting the application and load¬ 
ing the file which takes time, I usual¬ 
ly use the File Manager. 

So far, I’ve always opened File 
Manager (it defaults to the C drive), 
opened a second window for the A 
drive and dragged the file from the 
source directory to the open A drive 
window, thus copying the file to my 
office-home disk. 

I’ve just discovered, however, 
that with only the C drive window 
open I can drag the source file and 
drop it onto the A drive icon in the 
drive bar at the top of the screen. 
Much quicker! I know it’s a simple 
tip, but it sure saves time. 

David Lewis, 
Pymble, NSW 

Editors’ Note 

This also works quite well in 
reverse, David. If you select a 
directory on the C drive and then 
switch to the A drive you can 
drag a file to the C drive button 
and it will be copied to the direc¬ 
tory that’s currently selected. 



David Graham ...shares a choice 
morsel on making life easier. 



EXCEL 5.0 - FORMATTING 
SPREADSHEETS 

A blank row inserted into an Excel 
spreadsheet assumes the formatting 
of the row above it, a feature that 
can be used to save time and effort 
when adding to a spreadsheet or list 
that has special formats such as 
dates, currency etc. As the example 
in Figure 1 shows, inserting blank 
lines can also be used to expand the 
range of a summation and a previ¬ 
ously selected print area 

As an example, try creating the 
spreadsheet: 



O Format cells A3:A7 as ‘Date’, and 
cells C3:C10 as ‘Currency’. 


0 Enter the formula to sum the cells 
A3:A7 by selecting C9, clicking on 
the Summation button on the Stan¬ 
dard Toolbar, then using the cursor 
to select the range A3:A7 for the 
summation. (Note that it is impor¬ 
tant for the range to include the 
blank cellA7.) 

0 In cell CIO, enter a formula which 
subtracts ‘Total Cheques’ from ‘Ini¬ 
tial Balance’ (i.e. =C8-C9). 


0 Select the cells A1:D10 and click on 
the ‘Set Print Area’ button on the 
toolbar. 

Now, suppose we write a cheque 
to order the upgrades for Windows 
95 and Office for Wmdows 95, and 
wish to enlarge the spreadsheet to 
include a corresponding new row. 

0 Click on the ‘7’ to the left of row 7, 
then click on the right mouse button 
to display the shortcut menu. 

0 Select Insert. 

A blank row appears below row 
6. This has all the formatting of the 
row above. 

0 Enter the data in the new row 7 to 
give the following result. 



0 Now check the print range and 
you’ll see that this has automatically 
been extended as well. 

Marcus Richardson, 
Goodwood, SA 

Editors’ Note: 

This hint will be quite useful 
for beginners to Excel, Marcus. 
You mention clicking on the 
Print Area button on the toolbar. 
This is not actually there by 
default. To put this button on the 
Toolbar, choose Toolbars from the 
View menu, select the Customise 
button and then in the File cate¬ 
gory choose the Print Area button 
and drag it to the Standard Tool¬ 
bar. 

Alternatively, you can set the 
Print Area by choosing Page 
Setup from the File menu then 
selecting the Sheet tab. 
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COMMUNIQUE 


Offer 


of the month 


$ 



Is the sound coming from your CD-ROM music to your ears? 

If you want the ultimate top-of-the-line in multimedia sound 
look no further! 

It’s the SoundBlaster AWE32 PnP sound card for Plug and 
Play, which is instantly recognised by Windows 95. Your system 
will jump at the chance to access the 32-voice wave-table synthe¬ 
sis technology wrapped up in this card. Just plug the card into 
your computer and in no time you’ll be ready to play in the world 
of multimedia There’s no need to change address settings, no 
more messing around with hardware jumpers or software-config¬ 
uration programs. 


Tech Info 


The card features CD-quality stereo 
recording and playback, orchestral 32- 
voice polyphony, WavEffects synthesis, 
IDE CD-ROM interface, a programma¬ 
ble effects engine and signal processor, 
512Kb RAM onboard (upgradable to 
28Mb) and a built-in 15-pin MIDI inter- 


For more information contact Creative Pacific on face that doubles as a joystick port. 

(02) 9906 8887 or fax them on (02) 9906 5577. Included with the card is Voice Assist 


^ Communique 
members - let’s 
make a deal! 


voice-recognition software, Text Assist 
text-to-speech software and Creative 
music software. There’s also an upgrade 
option for the Waveblaster II. 


Normally $599, Communique members 
can take advantage of this great product 
for $ 100 off the retail price. Add this 
high-tech card to your computer and 
dive into great multimedia sound for just 
$499. Offer Valid until November 30. 
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Our connections give you 


The butler did it! 



The Jeeves Home 
System Plus pack is an 
Australian-designed 
home-automation system that will 
make your place secure, energy- 
efficient and ‘smart’. Just like an 
ever-faithful butler, Jeeves looks 
after your home when you’re not 
there. At the heart of this do-it-yourself kit is a central controller, eas¬ 
ily programmed via your computer using the extensive range of Win¬ 
dows applications included. The package also consists of an inter¬ 
face for lighting and appliance control, a battery, key pad, controller 
tamper, interface for power line carrier, cable, reed switch, external 
siren cover, smoke detector, strobe and screamer. 

The Jeeves Home Systems Plus pack is $1884, but Communique 
members will also receive the powerful $295 telephone support 
module free, to make the most of this revolutionary system. The 
module allows Jeeves to call you on alarm at any specified number, 
and allows you to access Jeeves remotely from any touchtone tele¬ 
phone, get a status report on your home or give instructions by 
phone - “I’m coming home, get everything ready”. Offer valid until 
November 30. 


,e Systeir 


m (08) 359 11 


Hercules Graphite Terminator 


Speeding up your 
i# Windows and Win- 
^ dows 95 graphic 

performance is what the Hercules 
Wmdows Accelerator cards do best. 

For economical performance the 
Graphite Terminator 64 DRAM card 
has refresh rates of 120Hz. It sup¬ 
ports 1280 x 1024 resolution with 256 colours, 1024 x 768 resolution 
with up to 65,536 colours and 800 x 600 resolution with up to 16.7 mil¬ 
lion colours. Normally $399, the Communique price is only $299. 

The Graphite Terminator 64 VRAM 2Mb Professional reveals the 
graphic possibilities of 64-bit architecture, including outstanding res¬ 
olution, refresh rates and colours, and has a maximum video band¬ 
width of up to 170MHz. Normally $799, the Communique price is 



Choose the Graphite Terminator 64 VRAM 4Mb Professional and 
you'll have the ultimate card for power use. With Power Playback 
for video multi-media acceleration - that's full-screen playback! 
Normally $1199, the Communique price is only $899. Offer valid until 
November 30. 


(02) 9938 3388 


more benefits 



Jk. Designers and drafters have always 
appreciated fine tools, including 
^ software programs, especially ones 
with the power and capabilities for 
designing and defining those valuable 
ideas. 

CADKEY is a versatile multi-dimen- 

| Modify H Layout | 


□@R* 

ISO V 

|—i—1*1 

sional design tool 
that’s perfect for visu¬ 
alising concepts quick¬ 
ly and easily. Creating 
working models and 
drawings of produc¬ 
tion quality is a snap, 
and design profession¬ 
als will appreciate the 


^ ZZB 

IppjH 

■hm 


STL format available 

for this process. The open architecture of CADKEY 
means greater flexibility and customisation for your 
specific requirements, and it also allows you to take 
advantage of the many third party applications avail¬ 
able for the software. Special features of CADKEY 
include hidden line removal, full-shaded renderings, 
numerical integration and an on-line scientific calcu¬ 
lator. 

CADKEY for Windows has a RRP of $1195 but 
Communique members can purchase it for $995. 
That’s over 15% off, and there’s the further option to 
upgrade to Windows 95 (due for release at the end 
of this year) at a discount of 50%. Offer valid until 
December 31,1995. 


i informatio 
0003 or fax 


n (03) 164 0009. 
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COMMUNIQUE 


Office... 


Are you using the latest 
and best version of your 
software? 


upgrade of the month 


Acrosoft Office for Windows 95 

With Windows 95 now here, Microsoft’s upgraded pow- 
iBf erful family of applications, Microsoft Office, makes the 
move to become Office 95. Now you’ll be able to take 
full advantage of 32-bit functionality on your desktop. 

All your favourites will be there, including Word, Excel, 
Access and PowerPoint. However, they’ll be running faster and 
better than ever. Multitasking, multi-threading and lots of new 
tools will bring you into the new world of super-computing. 

You can even organise and coordinate your work better 
with the new Schedule-i- 95. Including a full-featured personal 
calendar, a task and contact manager, a group scheduler that 
integrates e-mail, forms, document-sharing and custom applica¬ 
tions, and file attachment capability, Scheduled will make 
working with others easier and more effective. 



Office 95 is available now 
and Communique members 
can purchase the upgrade 
at the special Communique 
price of $349 for the Stan¬ 
dard Edition and $449 for the Professional Edition. 
Office 95 Standard Edition will be available to non-mem¬ 
bers for $399 and the Professional Edition for $499. 
Word, Excel, PowerPoint and Access for Windows 95 can 
be upgraded individually by Communique members for 
$149 and by non-members for $169. Communique mem¬ 
bers can upgrade to Project for Windows 95 for $199 and 
non-members can upgrade for $229. Communique mem¬ 
bers can upgrade to Schedule* for Windows 95 for $79 
and non-members can upgrade for $99. Offer valid 
until 31 December 1995. 


WINDOWS 95 

Part number 

relate to 3.5" disks 

unless otherwise shown as: • CD-ROM S a V e U p 

to $50 

Product 

Platform 

Nklmber 

Version 

Upgrade 

Communique 

Microsoft Windows 95 

Win 95 

050-052-950A • 

Any version of Windows 3.x 

$159 

$139 

Microsoft Access for Windows 95 
(CCP)- 6 

Win 95 

077-054-004A 

Any version of Access for Windows 

$I69 4 

$I49 4 

Microsoft Excel for Windows 95 
(CCP)' 2 

Win 95 

065-054-701A 

Any version of Excel for Windows 

$ 169 A 

$I49 4 

Microsoft Money for Windows 95 

Win 95 

105-054-400Z 
I05-056-400Z ® 

Any version of Money for Windows 

$I9 4 

$I9 4 

Microsoft Office for Windows 95 
Professional Edition (CCP)' 7 

Win 95 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$499 4 

$449 4 

Microsoft Office for Windows 95 
Standard Edition (CCP)' 7 

Win 95 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$399 4 

$349 4 

Microsoft PowerPoint 
for Windows 95 (CCP)' 4 

Win 95 

079-054-701A 

Any version of PowerPoint for Windows 

$I69 4 

$I49 4 

Microsoft Project for Windows 95 
(CCP)~ 5 

Win 95 

076-054-701A 

Any version of Project for Windows or MS-DOS 

$229 4 

$I99 4 

Microsoft Publisher 
for Windows 95 (CCP) 5 

Win 95 

164-054-30 IZ 

164-056-30IZ 0 

Any version of Publisher for Windows 

$89 4 

$79 4 

Microsoft Scheduled 
for Windows 95 

Win 95 

061-054-700A 

Scheduled | .0 for Windows 

$99 4 

$79 4 

Microsoft Word for Windows 95 
(CCP)' 

Win 95 

059-054-70 IZ 

Any version of Word for Windows or MS-DOS 

$I69 4 

$I49 4 

Microsoft Works for Windows 95 
(CCP) 5 

Win 95 

070-054-425AA 

Any version of Works for Windows or MS-DOS 

$69' 

$59 4 

Microsoft Works for Windows 95 
& Bookshelf 95 (CCP) 5 

Win 95 

070-056-425AA 

Any version of Works for Windows or MS-DOS 

$99 A 

$79 4 
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Order Form 


for Microsoft Upgrade Products, 
Membership Subscriptions & Renewals 


Please PRINT your NAME AND ADDRESS details: 

Mr □ Mrs □ Ms □ Miss □ Other_Surname_ 

Given Name_Company (if applicable)_1--- - - 

Position_.Street Address _ 

Suburb___State_Postcode _ 

Daytime Phone ( )_Evening Phone ( ) --Fax ( )- 

My COMMUNIQUE NUMBER is | | | | | | | | Please indicate if the above is a new address: □ 

Please leave out the zeros at the front of your membership number. 


To ORDER Microsoft UPGRADE PRODUCTS: 


If you need help filling in the Mowing details , please refer to the upgrade information tables at the back of your magazine. Be sure to check the produet 
number is correct and the price you’re quoting is taken from the ‘Communique price' column. 


Product 

Disk Size 

Part No. 

Price 

Quantity* 

Sub Total 












* 







If you would like to order more than 3 upgrades please make a photocopy of this form. 

* Please add the $9.95 postage and handling fee to your total amount if you are not a member of Communique or your order mine is less than $100. 

* An individual Communique member is only entitled to upgrade one copy of each application installed on his/her computer at the discount price. 

My SIGNATURE verifies that I own a previous version of the 
product(s) which I am upgrading. Please note, only members or 
renewing members are not required to return original diskettes. 

Postage & Handling 

$9.95* 

Total Upgrades 

$ 


Membership SUBSCRIPTONS: 

I wish to join: 

□ Communique for 1 year $49, 

□ Communique for 2 years $90 and receive 

a free Home title for □ Windows® or □ Macintosh®, valued at up to $69 

□ Communique Care $99 for 1 year 

□ Communique Pro $299 for 1 year 

OR: 

Membership RENEWALS: 

I wish to renew my annual membership: 


□ Communique $40, □ Communique Care $99, □ Communique Pro $299 $- 

OR: 

Membership UPGRADES: 

□ I wish to upgrade my current $40 membership to Communique Care, my $69 payment is enclosed, $- 

□ I wish to upgrade my current $40 membership to Communique Pro, my $259 payment is enclosed, $- 

□ I wish to upgrade my current $99 membership to Communique Pro, my $200 payment is enclosed. $ __— 


PAYMENT Details: 

I would like to pay by □ Bankcard 

□ Diners Club 

Credit Card Number: 


□ Visa □ Mastercard □ Amex 

□ Cheque □ Money Order 



l 


| ► Expiry Date:_/_ 


Cardholder’s Name:_Cardholder’s Signature:_ 

Please SEND, FAX or CALL your ORDER through to: 

Reply Paid 263, Microsoft Pty Ltd, PO Box 200 North Ryde NSW 2113 (no stamp required) 
Ph: (02) 870 2111, or 1-800 257 253 (if you’re outside Sydney), Fax: (02) 870 2285 

Please allow 4 weeks for delivery of your order, and/or your Communique membership card. Membership available in Australia only. 

THANK YOU FOR YOUR ORDER. 


CBI095 














































Basic membership costs only $49 
Benefits include: 

Exclusive discount of up to $50 off when you 

upgrade to the latest version of Microsoft software 

Monthly issues of Communique magazine 

Priority access to an upgrade and 

enquiry 1 800 Hotline number 

Free bimonthly Tips fcf Techniques 

(Mac and Windows versions) 

Online forum for members via Microsoft Network 

Access to HotFax information service with 

free faxing service for members 

Access to Communique Technical News via HotFax 

Access to exclusive 3rd party offers 

Exclusive 20% discount on training at 

Drake, ACCS, Citisoft and Citidata 

Access to the Microsoft Connect Bulletin 

Board Service 

Exclusive 10% discount on Microsoft Press books at 
Dymocks, University Co-op Bookstores, and 
selected outlets 

Personalised membership card 

10% discount on MSDN level 1 (only $395) and 

15% off MSDN level 2 (only $765) 

20% discount on TechNet — only $395 

Priority Desktop support calls at $25 instead of $35 

Professional support calls at $100 instead of $145 

Free 1-800 support line 

Access to discounted Priority Support Packs 

Invitations to leading industiy events and 

preferential seating at Microsoft events 


ID 

o 

z 

ZD 


8 


Over $200 worth of savings for only $99! 

Benefits include: 

Up to 5 x Desktop problems solved via our 1-800 
Hotline (that’s $175 of value right there!) 

Exclusive discount of up to $50 off when you 

upgrade to the latest version of Microsoft software 

Priority access to an upgrade and enqiiy 

1 800 Hotline number 

Monthly issues of Communique' magazine 

Free bimonthly Tips & Techniques 

(Mac and Windows versions) 

Online forum for members via Microsoft Network 

Access to HotFax information service with 

free faxing service for members 

Access to Communique Technical News via HotFax 

Access to exclusive 3rd party offers 

Exclusive 20% discounts on training at 

Drake, ACCS, Citisoft and Citidata 

Access to the Microsoft Connect Bulletin 

Board service 

Exclusive 10% discount on Microsoft Press books at 

Dymocks, University Co-op Bookstores, 

and selected outlets 

Personalised membership card 

Additional priority Desktop support 

calls at $25 instead of $35 

Professional support calls at $85 instead of $145 

Free 1-800 support line 

10% discount on MSDN level 1 (only $395) and 
15% off MSDN level 2 (only $765) 

20% discount on TechNet - only $395 
Access to discounted Priority Support Packs 
Invitations to leading industiy events and 
preferential seating at Microsoft events 


COMMUNIQUE 

MEMBERSHIP 

BENEFITS 



ZD 
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z 

ID 
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Up to $3000 worth of savings for 
only $299! 

Benefits include: 

Up to 15 x Desktop problems solved via our 1-800 
Hotline (that’s valued at $525!) 

Dedicated support representatives for requests 
lodged by fax, letter or Connect 
Discounted Professional product calls at $65 
instead of $145 

Subscribe to Microsoft TechNet CD-ROM 
resource for $250 instead of $495 
Access to MSDN information resource Level 1 at 
$350 (saving $90) or Level 2 at $720 (saving $180) 
When you subscribe to MSDN, you can buy a 12 
pack of Professional support for $350, giving you a 
saving of over $2,000 

Exclusive discount of up to $50 off when you 

upgrade to the latest version of Microsoft software 

Priority access to an upgrade and enqiry 

1 800 Hotline number 

Monthly issues of Communique magazine 

Free bimonthly Tips & Techniques 

(Mac and Windows versions) 

Online forum for members via Microsoft Network 

Access to HotFax information service with 

free faxing service for members 

Access to Communique Technical News via HotFax 

Access to exclusive 3rd party offers 

Exclusive 20% discount on training at 

Drake, ACCS, Citisoft and Citidata 

Access to the Microsoft Connect Bulletin 

Board Service 

Exclusive 10% discount on Microsoft Press books at 

Dymocks, University Co-op Bookstores, 

and selected outlets 

Personalised membership card 

Additional priority Desktop support 

calls at $25 instead of $35 

Free 1-800 support line 

Access to discounted Priority Support Packs 

Invitations to leading industry events and 

preferential seating at Microsoft events 



For more information 
on the full listing of 
Communique 
member benefits, 
call (02) 870 2111 
or 1-800 257 253 if you’re 
outside Sydney. 













APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: < CD-ROM 

Save up 

to $50 

Product 

Platform 

Number 

vSn 

Upgrade 

Communique 

Microsoft Access 2.0 (CCP)' 6 

Windows 

077-051-208A 

Access 1.0 or l.l 

$169 

$149 

Microsoft Access Developers 
Toolkit 2.0 

Windows 

077-751-200A 

Access Distribution Kit l.l 

$499 

$449 

Microsoft Bookshelf 95 

Windows 

086-052-023 • 

1991,92,93,94 

$59 

$49 

Microsoft Cinemania 95 

Windows 

194-052-010A • 

1992 or later 

$69 

$59 

Microsoft Encarta 95 

Macintosh 

I96-088-003A 

1992 or later 

$79 

$69 

Microsoft Encarta 96 

Windows 

196-056-010A • 

1992 or later 

$59 

$49 

Microsoft Excel 5.0 (CCP)- 2 

Windows 

Macintosh 

065-151-500A 
065-096-688A 

1.0-4.0 

$169 

$149 

Microsoft FoxPro 2.6 

Standard Edition 

MS-DOS 

215-895-020 

FoxPro 2.5 

$49 

$49 

Microsoft FoxPro 2.6 

Professional Edition 

MS-DOS 

Macintosh 

2151095-260A 

2151096-260A 

Any Standard Edition of FoxPro 

$499 

$499 

Microsoft FoxPro 2.5 Professional 
to 2.6 Professional for Macintosh 

Macintosh 

2151096-020 

FoxPro for Macintosh Professional 2.5 

$79 

$69 

Microsoft FoxPro 2.5 to 2.6 
Distribution Kit upgrade 

MS-DOS 

|^45-695-020 

FoxPro Distribution Kit 2.5 

$49 

$49 

Microsoft Mail 3.5 for 

PC Networks Server 

Windows 

068-695ZV350 

MS Mail Server version 2.1 - 3.2, Workgroup Post $499 

Office Upgrade (from WFW 3.x, Windows NT 3.x, 
and Windows 95), or a Competitive Server. 

$449 

Microsoft Money 3.0 

Windows 

105-051-300AA 

1.0-2.0 

$19 

$19 


Save up to $ 50 on upgrades 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: • CD-ROM S aV e U p 

to $50 

Product 

Platform 

Number 

Version 

Upgrade 

Communique 

Microsoft Mouse Driver 10.0 

Windows 

135-095-335BL 

1.0-9.0 

$30 

$20 

Microsoft Access 2.0 upgrade 
for Office for Windows (CCP) 2 

Windows 

077-051-208A 

Office for Windows 4.2 Standard Edition 

$169 

$149 

Microsoft Office 4.2 (CCP)- 7 

Windows 

Macintosh j 

02I-05I-462AAH) 
021-051 -463AAH>> 1 
02I-096-425AA 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$399 

$349 

Microsoft Office Professional 4.3 
for Windows (CCP) 7 

Windows | 

269-051-436AAM 
269-051 -437AA(~ b > 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see ~a), or any version of Works (~b) 

$499 

$449 

Microsoft PowerPoint 4.0 (CCP)' 5 

Windows 

Macintosh 

079-051-427A 
079-096-405A 

2.0 - 3.0 

$169 

$149 

Microsoft Project 4.0 (CCP)' 5 

Windows 

Macintosh 

076-051-I20A 
076-096-040A 

1.0-3.0 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

1.x 

$89 

$79 

Microsoft Publisher for Windows 
Licence Pack” 

Windows 

1644050-200A MLP 

1.x 

$109 

$89 

Microsoft SQL Server 6.0 
forWindows NT 

Win NT 

228-075-600A • 

1.x or 4.x 

$739 

$689 

Microsoft SQL Workstation 6.0 
forWindows NT 

Win NT 

228-875-600A • 

1.x or 4.x 

$369 

$319 

Microsoft Visual FoxPro 3.0 
Standard Edition 

Windows 

215-051 -130A 

215-052- I30A • 

FoxPro Standard 2.x 

$159 

r $139 
















COMAUNIQUE 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: 4 CD-ROM S BVe U D 

to $50 

Product 

Platform 

Number 

Version 

Upgrade 

Communique 

Microsoft Visual FoxPro 3.0 
Professional Edition 

Windows 

2151051 -130A 

2151052-130A • 

Any version of FoxPro 2.x 

$449 

$399 

Microsoft Windows NT 
Workstation 3.51 

Win. NT 
Win. NT 

236-074-570A 
236-074-351A 

Windows NT version 3.5 

Windows NT version 3.1 

$79 

$159 

$69 

$139 

Microsoft Word 6.0 for MS-DOS 

Windows 

034-095-600AA 

Word 1.0-5.5 for MS-DOS 

$169 

$149 

Microsoft Word 6.0 (CCP) 

Windows 

Macintosh 

059-151-112AA 
034-196-I09AA 

Word 1.0 - 2.0 for Windows, 1.0 - 6.0 for MS-DOS 
Word 1.0 - 5.1 for Macintosh 

$169 

$149 

Microsoft Works 3.0 (CCP)~ 3 

Windows 

070-051-303AA 
070-052-300A • 

Works for MS-DOS 1.0-3.0 

Works for Windows 2.0 

$69 

$49 

Microsoft Works 4.0 
for Macintosh (CCP) 3 

Macintosh 

070-096-400AA 

Works for Mac 1.0 - 3.0 

$69 

$49 

Microsoft Works 4.0 
& Bookshelf 95 

Macintosh 

0701-088-400Z 

Works for Mac 1.0-3.0 

$99 

$79 

Microsoft Works 

Licence Pack" 

X-platform 

0704055-400A MLP 

Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Works for Mac 1.0-3.0, 

$59 

$49 

Microsoft Works 3.0 for MS-DOS 

MS-DOS 

070-295-300Z I 

1.0-2.0 for MS-DOS 

$69 

$49 


Save up to $ 50 on upgrades 


Product 

Number 

ckl 

Upgrade 

Price 

Fortran 5.1 

005-045-510A 

1.0 

$119 

$99 

Fortran Powerstation 

250-051-I00A 

Any Fortran 

$379 

$329 

Macro Assembler 6.1 

016-051-61IA 

1.0 

$129 

$109 

Test 3.0 for Windows 

I63-054-300A 

1.0-2.0 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Professional Edition 

203-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Standard Edition 

046-095-I00A 

Quick Basic 1.x, Basic PDS 1 .x-7.1 

$159 

$139 

Visual Basic 3.0 for Windows 
Standard Edition 

046-051-300A 

Visual Basic for Windows 1.0-2.0 
or Visual Basic for MS-DOS Std Edition 

$89 

$79 

Visual Basic 3.0 for Windows 
Professional Edition with ODK 

203-851-300A 
203-052-300A • 

Any version of Visual Basic for MS-DOS 
or Windows, Basic PDS 1.0-7.1 

$229 

$199 

Visual C++ 2.0 for Windows 

048- 1 56-025A • j 

Any professional Microsoft C/C++ product 

$379 

$329 

Visual C++ 2.1 a for Windows 

048-056-045A • 

Visual C++ 2.0 

$129 

$109 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

* On products listed in the Communiqui upgrade pages. * Offer valid until December 31, 1995 

* Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 for Windows. ** Licence Packs do not contain disks or documer 

Compliance checking: requires previous version of Word. ~ 2 Compliance checking: requires previous versior 

3 Compliance checking: requires previous version of Works. 3 Compliance checking: requires previous versior 

5 Compliance checking: requires previous version of Project. ~ 6 Compliance checking: requires previous versior 

7 Compliance checking: requires any version of an Office application. 7 Compliance checking: requires an equivalent co 

~ 9 Compliance checking: requires previous version of Publisher. 

i of Excel, 
i of PowerPoint 
i of Access, 
impetitive prodt 



_ 
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Moving up 


Are you using the latest 
and best version of your 
software? 


...in the world 




Microsoft Windows 95 

It’s here, it’s up for grabs and it will take you where you 
want to go. The important innovations to the latest ver¬ 
sion of Windows are designed to make life easier and to 
give you more time to get things done. 

The first thing you’ll notice with Windows 95 is the new 
interface, with a Start button that will provide access to many 
of the things you do on your computer. It will always be on your 
screen as an easy way to start programs, open documents, get 
help and change system settings. It will also find items for you 
and shut down the system when you call it a day. 

Windows 95 has a Taskbar that makes jumping between 
applications easier than hitting the old remote control on your 
TV. For having a good look at what’s going on in your computer 
you can use the Explorer. This replacement for the File Manag¬ 
er in Windows 3.1 is souped up and lets you see everything on 
your computer, including network connections. 



Of course there are the added 
performance capabilities from the 
32-bit structure of Windows 95 to 
consider, with your computer now 
processing functions 32 bits at a time (instead of only 16 bits at a 
time).This makes tasks like printing, accessing files and using a 
network super fast. The multi-threading capabilities of Windows 
95 allow you to run 32-bit applications concurrently so multi¬ 
tasking becomes more effective. Things like formatting disks 
and searching your database can be done while you are check¬ 
ing your e-mail. 

Another boon is a clever collection of operating system, 
software and hardware info inside Windows 95 that takes all the 
hard work out of installing hardware. 

Communique members can upgrade to Windows 
95 for $139. Non-members can upgrade for $159. 


Swap and Save up to $50 

product thanks to our competitive Trade-Ups. Simply find if your current product qualifies to be traded up and note the price. 
Then fill in the upgrade order form and send it with all of your original disks from your current product. It’s so very easy. 


Product 

Platform 

Part 

Version 


Communis 

Microsoft Excel 5.0 

Macintosh 

065-096-690A 

Upgrade from any competitive spreadsheet 
with an RRP greater than $400. 

$169 

$149 

Microsoft Office 4.2 

Macintosh 

021-096-420AA 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks. 

$399 

$349 

Microsoft PowerPoint 4.0 

Macintosh 

079-096-400A 

Upgrade from any business graphics package 
with RRP greater than $400. 

$169 

$149 

Microsoft Project 4.0 

Macintosh 

076-096-400A 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Upgrade from any competitive desktop publishing 
package with an RRP greater than $ 100. 

$89 

$79 

Microsoft Word 6.0 

Macintosh 

MS-DOS 

034-196-110AA 
034-095-600AA 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

$169 

$149 

Microsoft Works 4.0 

Macintosh 

070-096-400AA 

Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $ 100. 

$69 

$59 

Microsoft Access (CCP)~ 8 

Win 95 

077-054-004A 

Upgrade from any database package. 

$I69 A 

$149* 

Microsoft Excel (CCP) 8 

Win 95 

065-054-701A 

Upgrade from any spreadsheet package. 

$I69 A 

$ 149* 

Microsoft Office 

Professional Edition (CCP)' 8 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$499' 

$449 A 

Microsoft Office 

Standard Edition (CCP)~ 8 

Win 95 

021-054-70 IZ 

021-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$399 A 

$349 A 

Microsoft PowerPoint (CCP)~ 8 

Win 95 

079-054-701A 

Upgrade from any business graphics package. 

$169* 

$I49 A 

Microsoft Project (CCP)' 8 

Win 95 

076-054-701A 

Upgrade from any project management package. 

$229* 

$I99 A 

Microsoft Word (CCP)~ 8 

Win 95 

059-054-70 IZ 

Upgrade from any word-processing package. 

$169* 

$I49 A 

Microsoft Works (CCP)' 8 

Win 95 

070-054-425AA 

Upgrade from any intergrated package. 

$69 

$49 
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COMMUNIQUE 


DIRECTORY 


MICROSOFT 
SERVICES SALES 
INFORMATION 
CENTRE 


The following numbers are for 
Communique members only. 
Others can call (02) 870 2100. 
9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 

STANDARD SUPPORT 
- NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2113 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems prod¬ 
ucts), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is charge¬ 
able. Rates vary according to your 
Communique membership level 
and the category of the product 
for which you want help (see the 
description of Desktop and 
Professional products categories 
below). You must possess a valid 
Priority Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & PROFES¬ 
SIONAL SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges depend¬ 
ing on their category. 

The Desktop category includes 
all applications, non-server operat¬ 
ing systems, and hardware - 
products typically used by individu¬ 
als for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Mail 
client products, all Home products 
(including Works, Money, Kids, 
Flight Simulator, all Multimedia 
titles, and all games), Windows, 
Windows for Workgroups, MS- 
DOS, the non-server components 
of all versions of Windows NT, 
and all hardware products (includ¬ 
ing the Microsoft Mouse and 
Windows Sound System). 


The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), all Fox products 
(including FoxPro and FoxBase), 
SQL Server, Lan Manager, all non¬ 
client Messaging products, all 
Gateways, and the server compo¬ 
nents of Windows NT Advanced 
Server/Windows NT Server. 
CONNECT 
BULLETIN BOARD 

Call 24 hours, 7 days a 
week (02) 878 5200. 
Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it This 
service is free of charge (except 
for the cost of the call). 


MICROSOFT 

TECHNET 


Microsoft TechNet is designed 
for technical professionals who 
support and train users, adminis¬ 
ter databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 


Special subscription discounts are 
available to Communique Care 
and Communique Pro members. 

For more details phone: 
(02)870 2111 or 1-800 257 253 
outside Sydney. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 

Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ Aspect Computing - Sydney (02) 
957 3188 Melbourne (03) 9818 
0604 Adelaide (08) 379 0466 
Canberra (06) 247 7677 

♦ Auldhouse Computer Services - 
Chatswood (02) 415 3955 
Melbourne (03) 9804 5648 Brisbane 
I -800 067 799 ♦ Citidata - Sydney 
(02) 906 1935 ♦ Com Tech Com¬ 
munications Pty Ltd - Sydney (02) 
299 3333 Melbourne (03) 9696 
0770 Brisbane (07) 221 2444 Perth 
(09) 322 5605 Adelaide (08) 271 
8600 Canberra (06) 257 7695 

♦ Datamatic - Sydney I -800 027 
203 North Adelaide (08) 239 1113 

♦ Digital Equipment Corp - Sydney 
(02) 561 5082 Melbourne (03) 9275 
3333 ♦ Dialog Pty Ltd - Brisbane 
(07) 368 2011 ♦ Edcom - Perth (09) 
481 4140 ♦ Educom - Melbourne 
(03) 9670 0388 Sydney (02) 957 
1633 ♦ Hunter Institute of 
Technology - Newcastle (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 ♦ InfoMat - Melbourne 
(03) 9888 6399 ♦ The Training 
Group of Newcastle - Newcastle 
(049) 672 777 ♦ The Quill Consult¬ 
ancy - Hobart (002) 238 277 
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Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089) 529 300 Apple Centre - 
Darwin (089) 430 649 ♦ Apple 
Centre WA - Perth (09) 278 1013 

♦ Choice Systems - North Sydney 
(02) 957 4314 4 CPM&S Group - 
Northwood (08) 362 4949 

4 Forrest Training - Sydney (02) 262 
2284 ♦ Logical Solutions Training 
Centre - Sydney (02) 367 8505 
Deakin (06) 283 3244 South 
Melbourne (03) 9696 5608 Spring 
Hill (07) 832 3999 ♦ The Quill 
Consultancy - Hobart (002) 238 277 

♦ The Training Group NSW - 
Waratah (049) 672 777 

Microsoft Solution 
Providers Authorized 
Training Centers 
ACT - 4 Citidata - Deakin (06) 

285 3902 ♦ Femtree Computers - 
Canberra (06) 248 8488 

♦ ImageWord - Campbell (06) 257 
5045 4 MTE - Canberra (06) 247 
6333 ♦ Wizard Computer Training 

- Canberra (06) 275 0730 

NSW - 4 ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 957 4244 ♦ Applied 
Functional Training - St Leonards 
(02) 906 3773 ♦ Aspect Computing 

- North Sydney (02) 957 3188 

♦ Bolster Fahey - Sydney (02) 264 
2203 North Sydney (02) 954 5755 

♦ Citidata - St Leonards (02) 906 
1935 ♦ Drake Training - Sydney 
(02) 247 7768 North Sydney (02) 
929 0100 Parramatta (02) 891 1022 
Newcastle (049) 29 4755 ♦ Educom 

- North Sydney (02) 957 5833 

♦ Femtree Computers - Sydney (02) 
931 1600 ♦ Forrest Training - 
Sydney (02) 262 2284 ♦ ICOM 
Solutions - Sydney (02) 261 2499 
Parramatta (02) 891 4277 

♦ Integrated Business - Sydney (02) 
233 4000 Caringbah (02) 526 2455 

♦ InTouch Consultancy - Campbell- 
town (046) 250 986 4- MTE - 
Sydney (02) 261 5555 Parramatta 


(02) 891 3344 ♦ Network Logic - 
Sydney (02) 233 7500 4- Poliak 
Partners - Sydney 1-800 227 440 
Parramatta (02) 687 1977 4 The 
Training Group - Newcastle (049) 
67 2777 4- Training and Support- 
North Sydney (02) 956 6366 
Parramatta (02) 893 9000 
SA - 4- Aspect Computing - 
Adelaide (08) 379 0466 4- CitiSoft - 
Parkside (08) 373 5000 
♦ Computer Management Centre - 
Adelaide (08) 223 0600 4- Drake 
Training - Adelaide (08) 212 4141 
4- Femtree Computers - Eastwood 
(08) 373 0454 4 MTE - Adelaide 
(08) 231 3048 4 Poliak Partners - 
Adelaide (08) 231 0662 4 The 
Learning Laboratory - Kent Town 
(08) 362 4211 

Qld - 4 ACE Training - Brisbane 
(07) 236 2434 4 Drake Training - 
Brisbane (07) 229 3827 4 Ferntree 
Computers - Milton (07) 236 1114 
4 Insight Training - Spring Hill (07) 
839 8244 4 MTE - Brisbane (07) 

221 3611 4 Technisyst - Brisbane 
(07)229 3150 

Vic - 4 Business Resolutions - 
Melbourne (03) 9650 4644 
4 Computelec Australia - Seaford 
(03) 9786 7177 4 Drake Training - 
Melbourne (03) 9650 5277 
4 Educom - Melbourne (03) 9670 
0388 4 Femtree Computers - 
Melbourne (03) 9622 8000 
4 Franklin Collins - Melbourne (03) 
9600 1577 4 Infomat Australia - 
Canterbury (03) 9888 6399 4 MTE 
Melbourne - (03) 9629 5811 4 Ong 
Training - Melbourne (03) 9529 
8522 4 Poliak Partners - Melbourne 
(03) 9629 2977 4 Reflex Computer 
Services - Hawthorn (03) 9810 4545 
4 Technisearch Ltd - Melbourne 
(03)9660 5100 
WA - 4 Australian Training 
Institutes - West Perth (09) 322 6150 
4 Drake Training - Perth (09) 

321 9911 4 Edcom - West Perth 
(09) 481 4140 4 Ferntree Computers 

- West Perth (09) 322 2730 4 MTE 

- Perth (09) 324 1142 


Tas - 4 NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 4 The Quill Consultancy - 
Hobart (002) 238 277 


USER GROUPS 


ACT - 4 LAN Manager User 
Group - Canberra (06) 267 6159 
4 PC Users Group - Canberra (06) 
239 6511 

NSW - 4 Apple and Macintosh 
Users Groups - Sydney (02) 

476 5792 4 Australian Windows 
Networking User Group - Sydney 
(02) 390 6299 4 C Languages Users 
& Enthusiasts Society (CLUES) - 
Sydney (018) 614 227 4 Central 
Coast PC User Group - (043) 322 
800 4 Club Mac Inc - Sydney (02) 
552 4126 or (043) 293 192 4 Fox 
User Group - Sydney (02) 746 9500 
4 Programming S.I.G. (SPCUG) - 
Sydney (02) 599 1919 4 Microsoft 
Access User Group (Advanced) 
Sydney (02) 451 4348 - Microsoft 
Access User Group - Parramatta 
(02) 891 1022 - Nth Sydney (02) 

929 0100 - Microsoft SQL Server 
User Group (02) 

888 9900 - Sydney Windows User 
Group (Excel and Word) (02) 

415 2420 - Sydney PC Users Group 
- Main Meeting and Windows SIG 
(02) 972 2133-Sydney PC User 
Group - Visual Basic SIG (02) 

873 3700 - Visual Basic Users 
Group (02) 877 7225 
Vic - 4 Access (Database) S.I.G. 
Melbourne - Melbourne (03) 9 
883 4382 4 FoxPro: The Melbourne 
Developer’s network - Melbourne 
(03) 9623 7668 4 Melbourne 
Access Users Group (03) 9532 
0684 4 Melbourne PC User 
Groups (03) 9699 6222 4 Microsoft 
Office Users Group (03) 9867 4844 
4 Retired and Interested Persons 
Melbourne (03) 9803 6229 
4 Victorian Mac Users Group - 
Melbourne (03) 9654 7322 4 Visual 
Basic Users Group (03) 9878 3451 


Qld - 4 Apple-Q Inc - Brisbane 
(07) 878 2834 (after 7pm) 

4 Brisbane Access Users Group 
(07) 300 9999 4 Brisbug PC Users 
Group Inc (07) 201 5005 4 Logan 
City PC User Group - Qld (07) 208 
2332 4 Pine Rivers IBM Compatible 
Computer Club (07) 881 1553 
4 Sunshine Coast Computer Users 
Group (074) 91 4680 4 Visual Basic 
Users Group (07) 835 5610 
4 Windows Pacific (formerly 
Brisbane Windows User Group) 
(07) 899 1956 

WA - 4 Computer Club of WA 
[Inc] (09) 332 6374 4 Perth FoxPro 
User Group (09) 420 2923 4 Perth 
PC User Group (09) 328 3328 
4 Perth Windows User Group 
(09) 386 6677 

SA - 4 Adelaide Access for Users 
Group (08) 287 1470 4 Adelaide 
PC Users Group (08) 479 219 
4 Adelaide Micro Users Group 
Incorporated (08) 384 3027 
4 South Australian PC Users 
Group (08) 341 9151 4 Visual Basic 
Users Group (08) 223 7932 
TAS - 4 The Hobart Computer 
Users Group (002) 251 280 


THE MICROSOFT 
FEEDBACK LINE 


If you’ve ever wanted to get 
something off your chest the 
Microsoft Feedback Line is a 
recorded message service that 
allows you to leave comments and 
feedback on the Communique 
program and services. The service 
is available 24 hours a day, 7 days a 
week. Your comments are record¬ 
ed and channelled appropriately. 
An option is available for you to 
request Microsoft follow-up. 
However, if the matter is urgent 
we suggest you phone the 
Microsoft Sales Information 
Centre directly. 

Feedback Line phone number: 
(03) 9414 5214 or 1-800 654 100 if 
outside Melbourne. 
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DIRECTORY 


MICROSOFT 

DEVELOPER 

NETWORK 


The Microsoft Developer 
Network is a membership pro¬ 
gram that delivers complete, up- 
to-date information on Microsoft 
development technology. The 
Development Library, a quarterly 
CD, is the official vehicle for all 
the technical information neces¬ 
sary to program for Windows. 
The Development Platform is 
Microsoft’s distribution mecha¬ 
nism for software development 
kits and device driver kits. 
Microsoft Developer Network 
Subscribers can have exclusive 
access to a support package for 
developer products at special 
discounts. Special discounts on 
membership are available to 
Communique Care and 
Communique Pro members. 

For more details phone: 
(02)870 2111 or 1-800 257 253 
outside Sydney. 


SOLUTION 

PROVIDERS 


Microsoft Solution Providers 
are a network of highly skilled 
professionals who can implement 
and support the very latest tech¬ 
nology. Their staff have a reliable 
set of technical skills and specialise 
in the building of complex solu¬ 
tions to help organisations. 

ACT - 4 Aspect Computing (06) 
247 7677 ♦ AT&T Global Infor¬ 
mation Solutions (Australia) (06) 

256 2777 ♦ Attachmate Australia 
(06) 247 2144 ♦ Australian Tech¬ 
nology Resources (06) 251 1100 

♦ CP Consulting (06) 283 6777 

♦ Ferntree Computer Corporation 
(06) 248 8488 ♦ ImageWord (06) 


257 5045 ♦ Praxa (06) 257 5666 

♦ Protech Australia (06) 285 1900 

♦ pTizan Computer Services (06) 
255 2187 ♦ Softlaw Corporation 
(06) 242 1982 ♦ Unisys Australia 
(06) 274 3544 

NSW - ♦ Access I.T. Asia Pacific 
(02) 954 3554 ♦ Aspect Computing 
(02) 957 3188 4 AT&T Global 
Information Solutions (Australia) 

(02) 964 81 I I ♦ Attachmate 
Australia (02) 451 8255 ♦ Axiom 
Information Systems (02) 957 6299 

♦ Business Computers of Australia 
Pty Ltd (02) 906 3611 4 Clear 
Technology Pty Limited (02) 310 
3077 ♦ Connections (TSIP) Pty Ltd 
(02) 552 3088 ♦ Digital Equipment 
Corporation (Australia) (02) 561 
5252 ♦ Eden Technology (02) 241 

3122 ♦ Educom Australia (02) 957 
5833 ♦ Ferntree Computer Corp¬ 
oration (02) 931 1600 ♦ Fusion 
Technology (02) 956 8233 ♦ Future 
Technologies (02) 299 1400 4 GEC 
Alsthom IT (02) 415 0500 (02) 417 
8635 ♦ Genius Systems Pty Limited 
(02) 418 4077 ♦ Intergraph 
Corporation (02) 888 9900 ♦ Ipex 
Information Technology Group (02) 
209 6666 4 JNA Network Services 
(02) 417 6177 ♦ Lanrex Consulting 
Services Pty Ltd (02) 416 MOO 

♦ Metquip Systems (02) 805 031 I 

♦ Network Systems Technology 
(02) 499 2900 ♦ NT Solutions (02) 
212 3999 ♦ Peterborough Software 
(02) 975 7277 ♦ Platinum Software 
(Aust) (02) 956 6166 4 PM2 
Systems (02) 956 8222 

♦ PowerLAN Technologies (02) 418 
3600 ♦ Praxa (02) 957 5607 

♦ Siemens Nixdorf Information 
Systems (02) 430 2100 4 Simply 
International (02) 959 4555 

♦ Sloane Duff & Associates (02) 

211 1477 ♦ South Point (02) 954 
0277 ♦ State Computer Supplies 
(02) 957 1115 ♦ Sysygy Computer 
Networks (02) 911 7727 4 Tardis 


Pty Ltd (02) 807 1777 ♦ TR Hall & 
Associates (02) 264 5300 ♦ Unisys 
Australia (02) 931 6666 
NT - 4 Digital Equipment 
Corporation (089) 463 000 
QLD - ♦ AT&T Global Information 
Solutions (Australia) (07) 834 7411 

♦ Data #3 Business Systems (07) 

371 8088 ♦ Ipex Information 
Technology Group (07) 405 5800 

♦ Praxa (07) 369 8100 4 Sunrise 
Computer Systems (07) 368 3338 

♦ Technology One (07) 870 2044 
SA - ♦ Applied Micro Systems 
(Australia) (08) 304 1700 ♦ Aspect 
Computing (08) 379 0466 

♦ Ferntree Computer Corporation 
(08) 373 0454 ♦ Ipex Information 
Technology Group (08) 379 6911 

♦ Lodin Computer Supplies (08) 

332 5077 4 Protech Australia (08) 
231 4066 

TAS - 4 Prologic (002) 346 499 

♦ Sleebs Computer Industries (002) 
346 477 ♦ Tasram (002) 311 189 
VIC - ♦ Aspect Computing (03) 

9818 0604 4 AT&T Global 
Information Solutions (Australia) 
(03)9321 3111 4 Attachmate 
Australia (03) 9694 671 I ♦ Business 
Computers of Australia (03) 9282 
0555 4 Computelec (03) 9786 
7177 ♦ Datum Management 
Systems (03) 9820 1988 ♦ Ferntree 
Computer Corporation (03) 9541 
5600 ♦ InfoMat Australia (03) 9888 
6399 ♦ IPEX Information 
Technology Group (03) 9242 5000 

♦ Labtam Computer Services (03) 
9587 1444 ♦ LBMS (03) 9642 1100 

♦ MicroHelp (03) 9388 0111 

♦ Oakton Computing (03) 9853 
8855 4 Praxa Limited (03) 9690 
381 I 

WA - ♦ Alpha West (09) 481 4140 

♦ Australian Technology Resources 
(09)483 8111 ♦ Co-Cam 
Computer Systems (09) 321 4621 

♦ Ferntree Computer Corporation 
(09) 322 2730 4- Helicon Corpor¬ 
ation (09) 481 1717 4 Integrated 
Systems Australia (09) 333 4444 

4 Q Technology (09) 367 4022 
4 Trilogy Resources (09) 324 1462 


MICROSOFT 

CONSULTING 

SERVICES 


MCS provides high-level 
information technology consulting 
services to large businesses and 
corporations. 

8.30am - 5.30pm Eastern 
Standard Time. Tim Watson, 
Manager MCS Australia: 
Telephone (02) 870 2200 or fax 
(02) 805 1108. 


MICROSOFT 

PELORUS 


Pelorus is an information 
magazine for organisations that 
discusses business issues and 
provides a technical reference for 
organisation decision makers. 
Pelorus is a bimonthly CD-ROM 
subscription program. 

Phone: (02) 870 2111 or 1-800 
257 253 outside Sydney. 


AUTHORISED 
SUPPORT CENTRES 


Microsoft Authorised Support 
Centres offer a range of support 
services, including on-site support, 
help desk services and mission- 
critical support for all phases of 
planning, implementing and 
maintaining a client-server system. 
4 AT&T Global Information 
Solutions 1-800 678 666 4 Digital 
Equipment Corporation - (02) 561 
5999 or outside Sydney 1-800-657 
542 4 Wang Australia - 13 2666 



Communique members can dial 
(02) 611 4545 from Sydney, 

(03) 9414 5280 from Melbourne 
or 1-800 065 630 from anywhere 
else in Australia to receive addi¬ 
tional fact sheets on new products 
listed in Inside Info. 


If any details listed here are incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, St Leonards, NSW 2066 
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I t’s here. The most powerful PC 
operating system known 
to man or mouse. 

But before you put 
Windows 95 on your 
PC, there are a few 
things you should know. 

A 32-BIT OPERATING SYSTEM 
DEMANDS 32-BIT PROTECTION. 

First, your old 16-bit utilities 
won’t run in Windows 95. Only 32- 
bit utilities can give you complete 
system protection. 

Which is why you need to Trade-Up 


INFECTION PREVENTION 
IN THE NEW WORLD. 

And guess what? Windows 95 
doesn’t have any built-in virus 
( protection, either. 

And your old 

protection won’t work in the 
brave new world of Windows 
But thousands of 
old viruses will. 

Which is why 
you need Norton 
AntiVirus® for 
Windows 95. 



more productive with multiple project- 
oriented desktops. Open the files you 
need most in just one click. 

Plus, you can search for text in files 
least ten times faster than in 
Windows 95. And use long 
file names for most 16-bit 
bIF S applications, too. 

And that’s just the first 
five minutes. Norton 
Navigator has loads 
k of features to help 
you work faster. 
1 5 -H11e wh y wa de up 


INTRODUCING PREVENTION, PROTECTION AND 
PRODUCTIVITY FOR WINDOWS 95 FROM DAY ONE. 


to Norton Utilities? 8 for Windows 95. 

Norton Utilities will ensure things 
go smoothly right from the start with a 
Pre-installation Tune-up. Then Norton 
Utilities will run in the background, 
automatically maintaining system 
performance and 
preventing crashes. 
And if something 
\ should go wrong, 
” you’ll have the 
data recovery tools 
rs have relied 
n from 



Not only will Norton AntiVirus 
protect you from most known viruses 
in circulation, it’ll also protect you 
from the new viruses created every day. 

THE MORE WORK YOU DO, 
THE MORE NORTON NAVIGATOR 
WILL DO FOR YOU. 

So once you’re safe, what 
could you want? What about getting 
even more done in Windows 95? 

Just install Norton Navigator™ 
and you’ll move around your 
desktop five times faster. Be even 

NORTON UTILITIES PROVIDES 
The Only Automatic Data 

RECOVERY AND CONTINUOUS SYSTEM 

PROTECTION FOR WINDOWS 95. 

NO OTHER ANTI-VIRUS PRODUCT 
PREVENTS, PROTECTS AND 

Destroys more Viruses Than 

NORTON ANTIVIRUS. 

NORTON NAVIGATOR 
ACCELERATES YOUR FILE 

Management In Windows 95. 


and down menus, click click clicking 
your life away? Every minute counts. 

WE LL MAKE WORKING IN 
WINDOWS 95 EVEN BETTER. 

So the day that you load 
Windows 95, make sure 
you’re ready. With 
Norton Utilities, 

Norton AntiVirus, and 
Norton Navigator. And to 
make it easy, you can even 
Trade-Up* from your 
current 16-bit Symantec, 
Central Point, McAfee, and Dr Solomon’s 
utility products. Call 1800 810 101. 
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To find out more about these Norton products, call 


S® 1800 809 237 


I 


AVAILABLE FROM THESE RETAILERS: 

■ Marvey Norman ■ Brashs ■ City Software ■ Computer Shark ■ David Jones 
TRADE ® Dick Smith Electronics ■ DownTown Software & Computers ■ Grace Bros 

Ijp ■ Harris Technology ■ IPC ■ Myers ■ Pacific Micro Lab (PML Computer Centre) 

TODAY ® Software Centre ■ Software Express 
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Or fax to (02) 698 9926 
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COMMUNIQUE 



Here at Club Communique we’re just crazy about 
writing macros for our suite and, indeed, sweet family of 
Microsoft applications. Despite looming deadlines, the 
sound of code cutting can often be heard over the rattle 
of the chains that tie the Communique team to their 
respective desks. 

Call us obsessed, if you will, but we bow to no-one. 
We love the technology. 

Now you too can join in the pure joy that is macro 
writing. What’s that? Can’t cut code? Fear not, good 
Communique reader, or unlikely as it might seem, 
readers, all you need do to enter the “Make ME the Club 
Communique Code Cuttiri Champion for 1996” Compe¬ 
tition is describe in no more than 150 words what your 
macro does. 

And remember, the more useless the macro you 
describe is the more favourably the team of expert 
judges will view your entry. 

Always dreamt of a macro that turns PowerPoint 
into a spreadsheet package? Or had a lifelong yearning 
to write a macro for Word that writes Leo Sayer song 
lyrics while you’re sleeping? (Now that would be 
special!- Ed.) 

We plan to make this an annual award and, 
if rumours heard at a recent Communique team liquid 
lunch are true, Bill Gates will fly to Australia to “award 
the prize personally” and will pay the winner “a substan¬ 
tial sum of money” ( You must be joking! - Ed. 
Uh...weU...yesh (hie) - Writer). 

So what are you waiting for? Get code cutting! 

Clearly label your entries “Make ME the Club Com¬ 
munique Code Cuttiri Champion for 1996” Competition 
and get them along to 94-96 Pacific Hwy, St Leonards, 
NSW 2065 before our calendar says October 31,1995. 
We’ll publish the best entries in the February issue and 
we'll send the winner a “mystery prize”. This com¬ 
petition is open to Communique members only, si > gar 
don’t forget to include your membership number! | 


Communique Crossword Competition No. 7 
(including Windows 95) 

Here’s your chance to win a copy of Microsoft’s Publisher for Windows 95 on CD- 
ROM. As usual, our clues contain either a synonym and a word play or two syn¬ 
onyms, and some are pure teasers. All you have to do to enter the Communique 
Crossword Competition is fill out the crossword map below and send your entry to 
“October Communique Crossword Competition”, 94-96 Pacific Hwy, St Leonards, 
NSW 2065. Remember only one entry per person (photocopies accepted). Entries 
must be received by October 23,1995. 



I. Struth! Company creates a new icon in Windows 95! [8] 

5. One silver gem constructed by a Fine Artist’s guide. [6] 

10. Slippery Stan escapes assailant with a shortcut provided by Explorer. [5] 

11. Ingredients of of jar, you see, can make merry. [7] 

12. A protective cap let him be carefree. [7] 

13. Seriously, why let you see a reversal? [7] 

14. May container. [3] 

15. Re-dub so inventively Citizen Kane’s mystery is a pretty young thing. [7] 

16. The auditor clouts his lawful charges. [3] 

17. Editor’s state starts out not so wonderful. [3] 

19. Guide organised one plot. [5] 

21. Memos re-enacting a ghastly battle. [5] 

23. Drawing no conclusion, see the CD backing social customs. [5] 

24. Observe the archbishop’s jurisdiction. [3] 

26. A respondent on both sides in the case of the ruptured lip. [7] 

27. The land’s features changed right near it [7] 

28. Excitedly warn Dadda where the wizard is in Windows 95. [3,3,8] 

Down 

1. Foils con-artist as it provides access to Windows 95 features. [5,4] 

2. View one soft onion cooking. [7] 

3. Ask brat all about the main way to navigate through Windows 95 applications? 
[4,3] 

4. To unravel is illuminating in all cases. [9] 

6. A jumbled crude account added itself (naturally). [7] 

7. Gravity and no repetitiousness in brittle concoction of a musical wordsmith. [7] 

8. Pre-dawn adventure with Windows 95 preview? [5,10] 

9. Lead junior a bit astray with Kipling’s guide. [1,1,6] 

18. Drop wad in astonishment at this powerful replacement for Windows Write. 
[4,3] 

19. Asp is no ingredient of desire. [7] 

20. Said to be credited with the poem. [3] 

21. Amputated as the very serious ending. [7] 

22. A Master of Arts clan bewildered by the African game in Pj Rabbit’s room. [7] 

23. I’m back about that matter of the swamp. [4] 

24. You can get warts up in the haystack. [5] 

25. Madden a T Rex if he’s not one of the stars. [5] 
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Here’s your first chance to... 


meet the 


YES, I want to attend "MULTIMEDIA 95” presented by Asymetrix Asia Pacific, 

Name: . 

Company/Organisal'.or. . 

Address:. 



See, hear and talk to Paul Allen the computing visionary who- 

• Co-founded Microsoft with Bill Gates! 

• predicted handheld, roving PCs in 1977! 

• spearheaded the migration of multimedia to the desktop! 

• coined the concept of “The Wired World"! 

Visiting Australia for the first time, you can see Paul Allen exclusively as he delivers the 
Keynote address at “MULTIMEDIA 95”, presented by Asymetrix Asia Pacific. 

The international and local list of Conference speakers also includes Low Chee Seng, 

Vice President, Creative Labs Singapore; Chris Kelliher, Managing Director, Microsoft 
Australia; Dr John O’Sullivan, Director of Technology, News Limited; Vem 
Raburn, President, Paul Allen Group; Mark Christie, Ngee 
Ann Polytechnic, Singapore; Dr Brian Chapman, Monash University 
Key topics include: 

• multimedia and the Internet 

• pay TV services 

• developing multimedia applications 

• multimedia in Asia 

• forecasting the growth of multimedia 

• learning and teaching through multimedia 

Who should attend: 

• MIS Managers 

• Computing and IT executives 

• Computing and IT purchasers 

• Cable, and public broadcasting executives 

• Telecommunications professionals 

• Multimedia applications developers 

• Training, education and HR professionals 

• Desktop publishers and designers 

Don’t miss this once-only opportunity to see Paul Allen and find out the latest global 
perspectives in multimedia from the experts, where it is already... and how it will radically 
change our lives at work, in the home, in education and at leisure. 


Phone: . 

□ MasterCard □ Visa 


... Facsimile: .. 


Credit Card Number: 

□□□□□□□□□□□□□□□□ 

Name on Credit Card:.Expiry Date: . 

Signature . 

tr ^ u ■ 

Mail Register 236 Balaclava Facsimile Register Email Register 
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31st October (Tue) - 1st November (Wed) 1995 
The International, 81 Bay Street, Brighton, Victoria 
Registration fee: $495.00 

Presented by: 

/<pifrH=T?IX 

Proudly Sponsored by: 

mDG 
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Turn it ON 



Start I 


DRAKE TRAINING B w 

and Microsoft® Office 95 will revolutionise 
the way you work 



Turn on the new Microsoft® Office 95. It's the most powerful tool you can use for all your business application. 

But to get the most out of Office 95 you need Drake Training. Drake Training will save you time and money and instantly 
improve the way you work. 

Drake Training are running special 1 and 2 day courses for beginners through to advanced users to help you get the 
most out of Office 95. Choose from: 


• 1 day introduction courses • 1 day intermediate courses 

• 2 day advanced courses • 1 day troubleshooters workshops 


So, to unleash the power of Office 95, get your people trained by the professionals - Drake Training - and turn on the 
power. Call one of our conveniently located training centres NOW! 


Microsoft 

ti'iM'i u.iiim,! 


Sydney 

02 262 3900 

Alison 

Perth 

09 321 2600 

Jodie 


North Sydney 

02 9929 0767 

Larissa 

Adelaide 

08 212 2525 

Ruth 


Parramatta 

02 8911022 

Irene 

Canberra 

06 249 7366 

Maria 


Melbourne 

03 9245 0444 

Alison 

Brisbane 

07 229 3827 

Carla 


DRAKE 

TRAINING 










